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ABOUT OUR INTEGRATED REPORT 
 

The Cancer Association of South Africa (CANSA) is a 

registered non-profit organisation and a leader in the fight 

against cancer in South Africa, that enables research, 

educates the public and provides support to all people 

affected by cancer.  
 

This report provides our stakeholders with a concise and 

transparent overview of our ability to achieve our purpose 

and create sustainable value and is prepared in 

accordance with the International Integrated Reporting 

Framework (IIRF) of the International Integrated Reporting 

Council (IIRC).  
 

SCOPE AND BOUNDARY 
 

Our integrated annual report covers the financial period 1 

April 2019 to 30 March 2020. This report is structured 

around our strategic goals and covers noteworthy events 

and developments during the reporting period.  
 

The information contained in this report has been 

carefully prepared and verified by management, ensuring 

an accurate, balanced and comprehensive overview of 

our organisation. All financial information has been 

extracted from our audited financial statements, which 

have been audited by our independent auditors, Deloitte.               
 

Our integrated report should be read in conjunction with 

our full annual financial statements, which can be found 

on our website at https://cansa.org.za/integrated-reports-

and-financial-statements. 
 

MATERIALITY 
 

In determining the key topics to be discussed in this 

report, we apply the principle of materiality. This report 

therefore focuses on those issues, topics and challenges 

that materially affect CANSA and its ability to provide 

sustainable value to its stakeholders. Our material matters 

influence our strategy and inform the contents of this 

report.  
 

TARGET READERS 
 

This report is intended to provide our readers and 

stakeholders with a broad overview of our operations, as 

well as insights into our strategy, funding base, risks and 

opportunities, and our triumphs and obstacles. For 

stakeholders requiring further information, please contact 

us directly or visit our website.   

 

 

 

 
 

REPORTING FRAMEWORKS AND COMBINED 

ASSURANCE 
 

Our report follows the principles and guidelines of the 

following frameworks and standards:  

• International Financial Reporting Standards (IFRS) 

• King IV Report on Corporate Governance for South 

Africa 2016, including the Supplement for Non-Profit 

Organisations 

• International Integrated Reporting Framework (IIRF) 

of the International Integrated Reporting Council 

(IIRC) 

• United Nations Sustainable Development Goals 

(UNSDGs) 

Assurances of our business practices, governance and 

financial information are provided through compliance 

with audit requirements and oversight from several 

regulatory entities, including: 

• The Non-Profit Directorate 

• The Department of Social Development 

• The Department of Health 

• The Department of Labour 

• The South African Revenue Service (SARS) 
 

FEEDBACK 
 

Feedback on this report can be forwarded to our head of 

marketing and communication, Lucy Balona, at 

lbalona@cansa.org.za or 0116167662 

 

 

 

.  

 

https://cansa.org.za/integrated-reports-and-financial-statements
https://cansa.org.za/integrated-reports-and-financial-statements
mailto:lbalona@cansa.org.za
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CANSA AT A GLANCE 
 

WHO WE ARE 
The Cancer Association of South Africa (CANSA) is a leader in the fight against cancer since 1931.  
 

Our purpose is to lead the fight against cancer. 
 

Our mission is to be the preferred non-profit leader that enables research in lowering cancer risk, educating the public 

regarding symptoms, screening and risk reduction, and providing care and support to all those affected by cancer. 
 

CANSA is committed to connecting people facing cancer with information, day-to-day help and much-needed emotional 

support. We aim to ensure that cancer survivors and their loved ones do not face cancer alone.  

While we are not privy to medical diagnoses and the onus falls on the patient or their family (with their permission) to contact 

CANSA for assistance, we are here to support them through every step of their cancer journey.  
 

Through the selfless support of our donors and sponsors, we can continue the fight against cancer in South Africa and advance 

closer to the goal of a cancer-free society in our generation.  

 

WHAT WE DO 
OUR RESEARCH 

CANSA plays a leading role in cancer research. The scientific findings and knowledge gained from our research are used to 

realign our Health Programme and strengthen our watchdog role to the public's greater benefit.  
 

OUR WATCHDOG ROLE 

CANSA's Advocacy team performs an important watchdog role by striving to influence South African policymakers in important 

cancer-control issues, creating public awareness of known cancer-causing factors, and giving those affected by cancer a voice 

and protecting their right to healthcare. 
 

Our CANSA Seal of Recognition (CSOR), underpinned by research, is awarded to products promoting a balanced lifestyle and 

contributing to cancer risk reduction through their absence of cancer-causing substances. 
 

OUR SERVICES 

CANSA offers a wide range of services to those affected by cancer:  

• Health Awareness Programmes - comprises health education campaigns centred on creating awareness of cancer 

symptoms, the importance of screening and lowering cancer risk 

• Mobile Health Clinics – bring awareness to men and women in rural areas who would otherwise not have access 

• Promote early detection - CANSA Care Centres countrywide offer screening and early detection programmes 

• CANSA Care Centres - offer care and support services to those affected by cancer, including employee wellness 

programmes, stoma support, wigs, prostheses, assistive devices and medical equipment hire, clinical support, 

counselling (face-to-face and Tele Counselling), support groups and home-based care 

• CANSA Care Homes – provide patient care and support to the main metropolitan areas for out-of-town cancer patients 

undergoing treatment 

• CANSA TLC Lodging – provides lodging and support services for parents and guardians of children undergoing cancer 

treatment 

• CANSA Help Desk line – offers information, support and referrals to local CANSA Care Centres 

• WhatsApp helplines – offer multilingual support services in English, Afrikaans, isiXhosa, isiZulu, Sesotho and Siswati 

• Online support groups and platforms – help patients and loved ones cope with a cancer diagnosis or connect with 

others walking a similar path as they fight cancer 

• Social media platforms and CANSA website – make information available to the public  

• CANSA Tele Counselling – offers a confidential, professional, cancer-related telephonic counselling service to cancer 

patients, caregivers and their families, and parents or guardians of children living with cancer. This service is free of 

charge and available in seven languages - English, Afrikaans, isiXhosa, isiZulu, siSwati, Sesotho and Setswana. 
 

https://www.cansa.org.za/
https://www.cansa.org.za/cancer-research/
https://www.cansa.org.za/reduce-your-cancer-risk/
https://www.cansa.org.za/cansas-care-support/
https://www.cansa.org.za/watchdog/
https://www.cansa.org.za/cansa-seal-of-recognition/
https://www.cansa.org.za/adopt-a-balanced-lifestyle/
https://cansa.org.za/cansas-care-support/cancer-risk-reduction-screening/
https://www.cansa.org.za/reduce-your-cancer-risk/
https://www.cansa.org.za/cansa-mobile-health-clinics/
https://www.cansa.org.za/cansa-care-centres-contact-details/
https://www.cansa.org.za/cansas-care-support/
https://www.cansa.org.za/cansas-care-support/cansa-care-homes/
https://www.cansa.org.za/tlc-for-youth-and-families-affected-by-cancer/
https://www.cansa.org.za/cansas-online-support-resources/
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Our volunteers 

CANSA is a volunteer-driven organisation, relying on our trained volunteers to assist in delivering our services to local 

communities across SA. We welcome new volunteers who enable us to reach more people affected by cancer continuously. 

 

OUR STRUCTURE AND OPERATIONS 

 

 

 

 

 

  

https://www.cansa.org.za/become-a-volunteer/
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OUR VALUE CREATION STORY 
HOW YOU HAVE HELPED US EDUCATE, SUPPORT AND FIGHT CANCER 

#CANSAResearch  

• External research - projects conducted at universities and research organisations aligned with our priority research 

areas  

• Internal research – CANSA's research related to: 

o lowering cancer risk 

o risk behaviours (including tobacco and alcohol use, poor diet, lack of exercise and sun exposure) 

o protective behaviours (such as vaccination and screening) 

o exposure to environmental carcinogens (cancer-causing substances)  

• Behaviour influencing – using established research findings on cancer risk to influence behaviour change at an 

individual, community and structural level  

• Care and support - applying research findings to enhance care and support for cancer patients 

 

CANSA SMART CHOICE  

LOWER THE CANCER RISK  

The CANSA Seal of Recognition Smart Choice is placed on qualifying items and encourages consumers to read the product 

label to make informed choices. 

#CANSAAdvocacy  

CANSA aids decision-makers' awareness regarding necessary changes needed to lower the public's cancer risk and to protect 

the rights of cancer patients and caregivers. In this reporting period, CANSA's Advocacy team: 

• Provided input for the National Cancer Strategic Framework: 2017-2022  

• Contributed to updating the national Breast and Cervical Cancer Prevention and Control Policies and the Prostate 

Cancer Prevention and Control Policy (yet to be published)  

• Represented CANSA on the steering committee of Fix the Patent Laws Coalition to campaign for affordable medicines 

for cancer patients  

• Continued to advocate for quality healthcare through the call for Universal Health Coverage (UHC)  

• Represented CANSA regarding the Presidential Health Compact that seeks to address the crisis in the health system  

• Assisted with queries relating to health insurance, individuals' rights regarding smoking in public places, cancer 

patients' rights in the workplace, and access issues to oncology treatment  

• Created awareness for the public of their right to quality care, pain control and palliative care information, and 

subscribed to the World Health Organization's pain control guidelines  

• Worked with the Cancer Alliance to lobby for cancer access and treatment and support its Cancer Advocacy Toolkit   

• Backed the sugar tax to lower consumption - high sugar intake indirectly increases the cancer risk by promoting 

obesity  

• Welcomed the Liquor Amendment Bill that highlights the harmful effects of alcohol-related cancer  

• Remained influential in promoting anti-tobacco legislation  

• Created, reviewed and updated over 330 cancer fact sheets to help educate the public and reduce their cancer risk 
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#LowerCancerRisk #CANSAScreening 

PROMOTING EARLY DETECTION  

Screening and early diagnosis allow more effective treatment. CANSA Care Centres countrywide offer screening and early 

detection programmes that include:  

• Clinical breast examinations - to detect breast lumps  

• Pap smears – a liquid-based screening test for early diagnosis of cervical cancer 

• Prostate-Specific Antigen (PSA) tests - a blood test to assist with detecting prostate abnormalities  

• FotoFinder examinations - mole mapping dermoscopy device to examine moles and spots on the skin  

• Faecal occult home testing kits - may indicate a growth, inflammation or bleeding in the digestive system, possible 

symptoms of colorectal cancer  

• Employee Wellness Programmes 

 

#CANSACares #CANSATeleCounselling #CANSASupportGroups  

ONLINE AND TELEPHONIC CARE AND SUPPORT  

CANSA ensures nobody affected by cancer has to go through their journey alone by offering the following online and telephonic 

care and support services and resources:  

• CANSA Tele Counselling - available for free in seven languages to cancer patients, caregivers and families, parents or 

guardians of children living with cancer  

• CancerCare Coping Kit booklet - offers practical advice to patients and their loved ones  

• 20-week email series - www.isurvivor.org.za provides support and guidance  

• Online CANSA Support Group - http://www.cansa.org.za/cancer-counselling/  

• Facebook community for survivors and caregivers -  

o @CANSA Survivors - Champions of Hope https://www.facebook.com/groups/ChampionsofHope/ 

o @CANSA Caring for the Caregivers https://www.facebook.com/groups/CANSACaregivers/  

o @CANSA TLC - Childhood Cancer Support (parents of children affected by cancer) 

https://www.facebook.com/groups/CANSATLC/  

• CANSA eKickButt - https://www.ekickbutt.org.za/ assists with kicking the habit of smoking 

 

#CANSACareHomes #CANSATLC  

CANSA CARE HOMES AND TLC LODGES  

Our eight CANSA Care Homes provide away-from-home accommodation, nutritious meals for cancer patients and transport to 

and from cancer treatment centres. CANSA Tough Living with Cancer (TLC) support is available at CANSA Care Centres, giving 

emotional support and guidance to children, teens and families affected by cancer and providing lodging for parents and 

guardians whose children are undergoing cancer treatment. TLC Lodges are found in Pretoria and Durban, with a TLC 

Paediatric Oncology Ward in Polokwane. A TLC Support Rooms for teenagers in Cape Town. CANSA Care Homes and TLC 

Lodges stayed open during the COVID-19 lockdown period to enable patients to continue with life-saving treatment. 

 

WE HELP YOU COPE WITH YOUR TREATMENT 

• CANSA Care Centres, Satellite Care Centres and virtually-supported Care Centres are located countrywide, offering 

care and support to individuals and families  

• Stoma clinics stock affordable and comprehensive stoma products  

• We loan medical equipment, such as wheelchairs, and offer advice and assistance with wigs and prostheses 

 

 

 

 

 

 

http://www.isurvivor.org.za/
http://www.cansa.org.za/cancer-counselling/
https://www.facebook.com/groups/ChampionsofHope/
https://www.facebook.com/groups/CANSACaregivers/
https://www.facebook.com/groups/CANSATLC/
https://www.ekickbutt.org.za/
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CANSA IS COMMITTED TO SUPPORTING THE GLOBAL UNITED NATIONS SUSTAINABLE DEVELOPMENT GOALS (SDGs) 

The Sustainable Development Goals or Global Goals are a collection of 17 interlinked goals designed to be a "blueprint for 

achieving a better and more sustainable future for all". The SDGs were introduced in 2015 by the United Nations General 

Assembly and are intended to be achieved by 2030. CANSA strives toward achieving these goals within our capabilities.  

Below we have identified the Global Goals (SDGs) CANSA has contributed to, in some capacity, during the reporting period. 

You can learn more about each of the SDGs at https://sdgs.un.org/  

 
      

      

     
 

HOW WE CREATE VALUE 
THE CANCER CHALLENGE 

• 90% of cancers are caused by environmental and lifestyle factors, such as smoking, diet and lack of exercise  

• More than 100 000 South Africans are diagnosed with cancer every year  

• South African cancer survival rate is 6/10 
 

HOW WILL WE MEET THESE CHALLENGES? 

Cancer organisations like ours have always been at the centre of the fight against cancer. Those closest to the effects of the 

disease are first to mobilise. In many countries, communities were the first to mobilise to care for cancer patients and their 

families and to educate those at risk, with official resources coming later, but not sufficient to address the full extent of the 

challenges of cancer. This is a significant reason why CANSA was established as a community-driven and volunteer-based 

organisation, fighting cancer for the past 89 years. We believe the gateway to success is building community teams, which is 

why community development and mobilisation is an underlying approach to execute the CANSA mission.   

CANSA'S LEADING ROLE IN THE FIGHT AGAINST CANCER IN SOUTH AFRICA 

PURPOSE 

CANSA's purpose is to lead the fight against cancer in South Africa.  

MISSION 

Our mission is to be the preferred non-profit leader that enables research in lowering cancer risk, educating the public 

regarding symptoms, screening and risk reduction, and providing care and support to all those affected by cancer. 
 

 

 

 

 

https://sdgs.un.org/
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OUR VALUES 

Accountability 

Do what you say you are going to do 

Leadership 

Take responsibility 

Passion 

Strive to be true to the organisation and ourselves 

Integrity 

Operating with integrity 

Improvement 

Continually improving all aspects of the business 

 

 

BUSINESS MODEL PHILOSOPHY  

CANSA facilitates service through its institutional structure (local and regional committees and volunteers). 

During the reporting period, CANSA implemented a business model reform for implementation in the 2020/21 year. This will 

be featured in our next integrated report. 

WE OFFER TO ALL COMMUNITIES 

A message of hope and an opportunity to get involved in the fight against cancer by providing access to information and 

education. 
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WE PROVIDE VOLUNTEERS WITH  

Education regarding cancer control and enable them to get involved and take ownership in the fight against cancer by sharing 

their resources and their talents in their communities 

 

IMPACT OF COVID-19 

• Our lives have changed:  

o social distancing  

o remote work  

o home schooling  

o virtual and digital family meals 

Everything has changed except our commitment towards CANSA and YOU! 

KEY CHARACTERISTICS OF NEW MODEL 

• Flat two-tier structure (most middle management layers and functions removed)  

• Fewer levels of management (lower costs)  

• Well-skilled staff directly involved in processes (design, implementation, monitoring and evaluation)  

• Broadly defined jobs (outcomes-focused)  

• Emphasis on teams and teamwork, integration and interdependencies  

• Strong customer focus (patients, volunteers, donors, partners) 

• Physical infrastructure built around CANSA Care Centres, with Care Homes and main treatment centres  

• Virtual Centres to close operation gaps per province  

• Reporting structure according to the primary role or line function 

 

BENEFITS OF NEW MODEL 

• Recalculating business through leaner operations with the new business model  

• Ensuring CANSA remains a value-adding non-profit organisation  

• Meeting changing needs of clients  

• Ensuring long-term sustainability (a lean, cost-effective CANSA can be sustained and expanded as our financial 

position improves) 

• Work flexibility (work from home and flexi-hours – cuts physical infrastructure and overheads)  

• Leaner, streamlined operations and processes (for example, modernising financial systems and processes)  

• Cost-effective ways to serve customers (online service offerings) 

• Improving the use of technology (CANSAonline, service delivery and fundraising) 

• Creating unit cohesion with smaller teams  

• Setting more focused goals  

• Obtaining buy-in and ownership  

• Improving staff involvement in projects and programmes 
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CANSA'S GOVERNANCE 

CHAIRPERSON’S REPORT  
The 2019/20 financial year in review was certainly a challenging one in many regards. While the full effects of COVID-19 will 

only be felt in our 2020/21 financial year, it is still a matter we will address throughout this report, alongside key issues that 

materially impacted our organisation in the reporting period.  

 

Directors 

CANSA’s board remained stable this year, except for the retirement of our chairperson and appointment of Ms Jene Palmer 

to the board at our 2019 Annual General Meeting (AGM). We are satisfied with the composition of the board and the wealth of 

knowledge and skills they each bring to the table.  

I wish to thank my predecessor, Mr Derek Foster, for his commitment and valuable contributions to CANSA during his time as 

chairman. With his retirement, I was elected the new chair of the board in October 2019 and hope to live up to the high 

standards he upheld for our organisation.   

 

Ethics and governance 

CANSA holds itself to the highest standards of ethics and governance and with a well-balanced board we are committed to the 

sustainability and ethical conduct of our service offerings to the public.  

In October 2019, CANSA uncovered the fraudulent activities of an employee, committed over a period of five years. Following 

internal audit findings that unveiled these fraudulent actions, the board commissioned an independent forensic investigation. 

Further discovery confirmed that a CANSA employee unlawfully misappropriated funds for personal gain, working together 

with an outsider and causing CANSA a substantial financial loss.  

Regrettably, despite our best efforts in implementing rigorous financial procedures, our checks and balances only recently 

revealed these sinister activities. CANSA took immediate and decisive actions and, following internal disciplinary proceedings, 

the employee was dismissed, and criminal charges were laid. We are pursuing all legal avenues to recover the stolen funds 

and minimise the losses incurred. 

Owing to this incident, there was a delay in the previous year’s signing of financial statements and a delay in this year’s financial 

audit while the forensic investigation was being concluded.  

CANSA is deeply aware of the weight of this incident given that we rely on public funds. We’d like to assure all our stakeholders 

that we have a zero-tolerance policy towards fraud and misconduct and are fully committed to maintaining the highest 

standards of public trust. To this end, significant emphasis was placed on embedding a culture of sound ethics within CANSA 

through relevant fraud and ethics training in this financial year, and our internal financial controls have been substantially 

strengthened.  

Furthermore, we encourage all CANSA stakeholders to report any suspected fraudulent activity, which can be done through 

our anonymous whistle-blowing facility. (toll-free 0800 222 582 or email cansa@whistleblowing.co.za).  

We will continue to strive to ensure the safety and intended purpose of donor funds and are making every effort to protect 

CANSA against similar incidents in future.  

 

 

 

 

mailto:cansa@whistleblowing.co.za
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SUSTAINABILITY 

Sustainability 

The economic climate in 2019 again showed negative growth, with COVID-19 also affecting the ability of corporates and 

individuals to donate towards the end of our financial year, though this will be more evident in 2020/21’s results. The instability 

of South Africa’s economy, political landscape and high rate of unemployment directly affects our funding. These factors 

combined with the fraud case meant we made a loss/gain of R14.46m compared to last year (2019: loss of R12.7 million).  

The ability of our staff and volunteers, led from the top by our CEO, Ms Elize Joubert, to overcome hurdles in our operating 

environment is testament to their passion and dedication to help those affected by cancer in any way possible. I feel privileged 

to work with such extraordinary people.  

Gratitude 

 

On behalf of the board, we are humbled and grateful to be part of this amazing organisation and as we prepare to celebrate 

90 years of existence, we are encouraged by CANSA’s resilience in the face of challenging circumstances. The hard work of 

our board and staff, and the consistent support of our donors, sponsors and volunteers are the key reasons we’re able to 

carry out our purpose. Thank you to all our stakeholders for your loyalty and dedication to our cause. Please continue 

supporting us as we commit to serve you and reach those we have not yet been able to due to limited resources. Working 

together lightens the load and unifies us in the fight against cancer.  

 

 

Ms Vuyo Memani-Sedile 

Chairperson 

 

 

 

HOW WE MANAGE GOVERNANCE 
CANSA focuses on optimising performance through sound governance, best practice and ethical behaviour, with emphasis on 

standardisation, integration, adherence to legislation and a culture of accountability. 

 

CANSA OPTIMISES PERFORMANCE BY: 

• Clearly defining our purpose, mission and values 

• Committing to accountability and transparency 

• Monitoring service, fundraising, sustainability and risks to ensure we remain a value-adding non-profit organisation 

• Governing technology and information in a way that supports us in setting and achieving our strategic objectives, including 

the development of organisation-specific technology and software that will make us a leader in our field for effective and 

safe data gathering and application  

• Ensuring we have fair, responsible and transparent remuneration using the Paterson grading system to standardise 

remuneration within CANSA  

• Playing our part as a good corporate citizen through fulfilling social, community and environmental needs, acting as a 

collective voice and holding others responsible 

• Actively establishing stakeholder relationships that result in the governance outcomes of trust, good reputation and 

legitimacy.  
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CANSA COMPLIES WITH APPLICABLE LAWS, RULES, CODES AND STANDARDS: 

 

 

REPORTING FRAMEWORKS AND COMBINED ASSURANCE 

Our report follows the principles and guidelines of the following frameworks and standards:  

• International Financial Reporting Standards (IFRS) 

• King IV Report on Corporate Governance for South Africa 2016, including the Supplement for Non-Profit Organisations 

• International Integrated Reporting Framework (IIRF) of the International Integrated Reporting Council (IIRC) 

• United Nations Sustainable Development Goals (UNSDGs) 

Assurances of our business practices, governance and financial information are provided through compliance with audit requirements 

and oversight from several regulatory entities, including: 

• The Non-Profit Directorate 

• The Department of Social Development 

• The Department of Health 

• The Department of Labour 

• The South African Revenue Service (SARS) 

 

CANSA ADHERES TO THE PRINCIPLES OF SOUND GOVERNANCE BASED ON THE FOLLOWING STRATEGIC OBJECTIVES: 

• Implementing and practising good governance 

o Ensuring all documentation and policies are compliant with the Companies Act and aligned with the King IV report 

to support transparency and accountability 

• Adhering to ethical leadership and corporate citizenship  

o Governing CANSA ethically and effectively through our board of directors 

o Establishing an ethical culture through effective governance  

• Establishing an effective Memorandum of Incorporation (MOI) 

o Articles of Association were replaced by the MOI as per the Companies Act and approved by the members at the 

2013 AGM. A revised and updated MOI was table and approved at our 2019 AGM 

o As per the MOI and aligned charter, CANSA’s board of directors convenes at least four times per year and ensures 

that the organisation survives and thrives 

o Sub-committees meet at least three times per year and each has a charter setting out its responsibilities 

• Ensuring strategy alignment to our purpose 

o Aligning CANSA’s strategy, purpose, value drivers, and legitimate interests and expectations of stakeholders 

• Governing risk to support CANSA in setting and achieving our strategic objectives  

o Establishing a risk committee to control and monitor CANSA’s risk through effective integrated risk management 

system 

o Ensuring CANSA has an effective and independent audit and risk committee chaired by an independent non-

executive director 

o Establishing an internal audit function to systematically analyse and evaluate business processes and associated 

controls  

• Ensuring CANSA’s transparency and accountability through effective integrated reporting and disclosure.  

 

SUB-COMMITTEES OF THE BOARD 

Chairperson’s - provides advice and guidance regarding business practices within operations 

Audit and Risk Committee - ensures effective financial and broader risk management within the organisation 

Investment Committee - promotes and ensures solid investment practice and growth 

Remuneration (REMCO) Committee - enhances sound, transparent and fair human capital practice and employment equity 

Research (RESCOM) Committee - ensures relevant and effective allocation and management of research funding 

Social and Ethics Committee - promotes integration and oversees social and ethical matters relating to CANSA 

Nominations Committee - ensures the board has the appropriate composition for it to execute its duties effectively 
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RISK COMMITTEES 

Previously, CANSA had four risk committees managed by our executive committee:  

• Finance and Sustainability Risk Committee  

• Service Delivery Risk Committee 

• Human Resources Risk Committee 

• Quality Assurance Committee  

 

As of April 2020, these committees are now consolidated into one CANSA Risk Management Committee.  

 

THE CANSA ETHICS HOTLINE 

Our whistle-blowers hotline is available for all CANSA staff and stakeholders. All complaints are redirected to an internal 

grievance process and resolved. A total of two calls were received, one regarding alleged non-compliance of policies and 

procedures by a contract worker and following an investigation, the matter was resolved. The other call was an aggrieved staff 

member and the matter was addressed via an internal grievance process. 

 

IMPROVING OUR BROAD-BASED BLACK ECONOMIC EMPOWERMENT (BBBEE) RATING 

CANSA's strategy to improve our BBBEE rating includes:   

• Management control - CANSA is focussing on a five-year Employment Equity (EE) plan to improve the EE profile of 

senior management 

• Skills development - CANSA will focus internally on the development of previously disadvantaged and disabled 

employees. Externally, we will introduce learnerships in CANSA and solicit sponsorships to fund them 

• Enterprise and supplier development - For enterprise development, CANSA will focus on the skills development of 

non-CANSA employees and the Department of Social Development's Protected Workshops. Due to restricted 

resources, supplier development cannot be addressed at this stage, which poses challenges to our BBBEE rating 

• Socio-economic development - CANSA maintains a high black beneficiary rating of 90% and higher through socio-

economic development activities. We expanded our training offerings to online training for professionals, CANSA 

bursaries and volunteer training. 

 

ENGAGING WITH OUR STAKEHOLDERS 

We place high importance on building relationships and engaging with our stakeholders and value their buy-in, active 

participation and feedback. This includes identifying risks and challenges and dealing with any key concerns raised by them.  
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BOARD OF DIRECTORS 
CANSA has a highly skilled and diversified leadership structure.  

BOARD OF DIRECTORS' QUALIFICATIONS 
N 

Ms Vuyokazi Memani-Sedile 

• BCom 

• BCompt (Hons) 

• MBA  

Chairperson: Board 

.  

Dr Rosie Mngqibisa 

• Medical Technology - Clinical Pathology 

• MBCHB - Medicine 

• Post Graduate Diploma in Clinical HIV Management – HIV Medicine 

• Certificate in Advanced Health Management – Health Management 

• MPH (Epidemiology and Biostatistics) 

Chairperson: Social and Ethics Committee 

. 

Prof Patrick Arbuthnot 

• BSc 

• BSc (Hons) 

• MBBCh 

• PhD 

Vice Chairperson and Chairperson: Research Committee 

. 

Martin Mandew 

• BST (Rome) 

• MTh and PhD 

• MDD 

Vice Chairperson and Chairperson: Remuneration Committee 

 

 

 

Bothwell Mazarura  

• CA (UK) 

• CA (SA) 

• CA (Z) 

• BAccSci 

Vice Chairperson and Chairperson: Audit Committee 

 

Judge Faan Hancke (Resigned after reporting period) 

• BCom  

• LLB (Cum Laude) 

Judge:  

• Free State High Court, Bloemfontein 

• Acting Judge Supreme Court of Appeal Bloemfontein 

• Acting Judge President Free State High Court 

Member 
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Jené Palmer 

• CA (SA) 

• BAccSci (Hons) 

• BCom 

Member 

 

 

Elize Joubert  

• BSW (Cum Laude) 

• MSW - Community Work  

• DipBusMan 

• More than 20 years’ experience in NPO management 

Chief Executive Officer 
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OUR STRATEGY 

CHIEF EXECUTIVE OFFICER'S REPORT 
Although a tough economic year, CANSA's staff and volunteers went above and beyond to deliver on our strategic priorities. 

Despite setbacks and challenges, non-profits are among the most resilient organisations, and CANSA is no exception. Our key 

focus is the long-term sustainability of CANSA, and in the 2019/20 financial year, several initiatives were undertaken to ensure 

our continued commitment to the eradication of cancer and the lasting positive impacts for generations to come.  

A SUSTAINABLE STRATEGY  

In May 2019, a strategic workshop was held with senior management to evaluate 2018/19 business results, hindrances to 

achieving our objectives and how we can effectively roll out business plans for 2019/20. We reviewed the performance of our 

first year's five-year strategy against opportunities that were identified and pursued and assessed threats to delivering on our 

strategy. We also attended a high-level strategic conference on 'The Future of Sustainable Development and Innovative 

Funding' facilitated by an external consultant. During this conference, three speakers shared what corporates expect from non-

profit organisations when approached for funding support. Questionnaires were distributed to all participants, and together 

with the appointed consultant, we analysed these inputs and presented an outcomes report to discuss our strategic way 

forward.  

Our roadshows provided the opportunity to showcase CANSA's progress against our five-year strategy and receive inputs and 

feedback from our staff, volunteers and other stakeholders on the effectiveness of initiatives, projects and programmes, and 

burning issues on strategic inputs to be accounted for in our strategic evaluation and planning.  

Also, as part of our long-term strategy, we are in the process of implementing a sustainable CANSA business model that 

strikes a balance between commercial, developmental and key stakeholder objectives.  

Additionally, an income model for 2019/20 was implemented to ensure a stringent focus on our strategic priorities, and 

strategic plans were put in place to expand public and private revenue and gain entry on global funding platforms.  

CANSA'S STRUCTURAL REALIGNMENT PLAN  

A structural realignment plan to optimise CANSA's performance was proposed and presented to the board in light of a drastic 

intervention needed to secure CANSA's future financial wellbeing.  

Although this reform cannot guarantee CANSA breaking even in the current negative operating climate, our executive 

committee proposed that CANSA be reformed into an organisation with a much less costly infrastructure and human resources 

component through adopting the following approach:  

• Centralising offerings and fundraising events 

• Reducing physical infra-structure footprint in communities (being in all communities in SA comes at an incredibly high 

cost) 

• Retaining volunteer footprint but managing volunteers from a central regional point by, for example, optimising the 

use of technology 

• Implementing more online service delivery offerings 

• Expanding on online fundraising for our main national projects to reach all communities  

• Retaining the ability of smaller communities to still benefit from our advocacy work, scientific information, online- 

support offerings and national counselling offerings 

• Reducing staff and overheads (earmarked funded projects received from corporates and the National Lotteries 

Commission will run with project based and limited-duration contracted staff) 

• Enabling market-competitive salaries by running CANSA on a smaller staff component 
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The CANSA business model reform was given the go-ahead by the board in September 2019, with their full support for 

implementation to ensure CANSA's long-term sustainability.  

SKILLS DEVELOPMENT  

Three facilitated workshops to enhance skills development were attended by our management committee in the reporting 

period. Topics focused on entry into the corporate/private sector, parastatals and the public sector. New approaches were 

introduced to spark fresh thinking within our team. An understanding of enablers and disablers for engagement in the corporate 

and global funding arena was gained, along with strategies to optimise enablers and to correct disablers. 

Workshops are one of the main initiatives implemented this year to take us where we aspire to be – a strong, sustainable 

organisation with long-term partnerships and stakeholder relationships of those committed to investing finances in CANSA 

projects and programmes.  

 

KEY FOCUS AREAS 

During the workshops, key focus targets were identified and designed for an effective donor management programme, 

development of project concept notes and chasing funding for strategic events and projects and the development of a 

monitoring and evaluation toolkit for impact measuring.  

 

OUR OPERATING ENVIRONMENT  

Owing to the negative socio-economic environment in which we operate, particularly in this reporting period and beyond, 

CANSA's sustainability is impacted by the:  

• South African economy crisis 

• unstable political climate  

• donor purse under pressure  

• loss of traditional donors (emigration) 

• high unemployment  

• market competition for scarce skills and resources, which requires us to offer higher salaries to retain and attract the 

necessary employees.  

To mitigate these impacts, we closely monitor service on all levels, implement proactive risk intervention plans to ensure 

achievement of targets, cut expenses where possible, and make structural amendments to facilitate these corrective actions.  

CANSA'S RESEARCH STRATEGY 

During the year, we designed a new research strategy, that was developed in the wake of stakeholder consultation through an 

exploratory survey sent out to over 135 identified cancer research stakeholders and cancer control experts. This was followed 

up with a smaller group of stakeholders to work on survey outcomes and draft a new strategy. 

NETWORKING, PARTNERSHIPS AND OPPORTUNITIES 

As CEO, I received an invitation to attend an important side event hosted at the World Economic Forum held in Cape Town in 

September 2019 which focussed on global health, hosted by the United States Agency for International Development.  The 

theme, 'Achieving successful Public-Private partnerships' served as a good networking event to develop a contacts base. 

In July 2019, the senior researcher and I participated in the International Collaboration on Improving Cancer outcomes in low 

and middle-income countries’ (ICOnIC) workshop, held in Cape Town, sponsored by the University of Birmingham.  The 

objective of the workshop was to discuss building capacity and training and research skills in Africa to develop a platform of 

collaboration in improving cancer care and treatment outcomes.  The initial focus will be head and neck cancers. This is an 

ongoing process where CANSA will be involved.   
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RETRENCHMENTS, THE SHIFT TO VIRTUAL AND COVID-19 MITIGATION 

Facing the negative impacts of an economy in crisis, it was essential for us to adjust our strategy to counteract these effects. 

In January 2020, our new strategy and structure were implemented, which meant transitioning some offices to virtual CANSA 

Care Centres, closing some as well as retrenching some staff members. Where physical services are no longer offered 

employees work remotely to offer services to communities. A lack of a physical Care Centre doesn’t mean CANSA’s lack of 

presence in an area, but rather we’ve moved away from bricks and mortar to a digital presence. 

While still busy with this process, COVID-19 emerged, and further cuts had to be made.  

 

CANSA embraced technological change long before COVID-19 to reduce costs, support daily operations and forge better ways 

of providing service. Staff meetings and training were already mostly conducted online. We will continue using technology in 

areas where it has proven successful and work on those that are not successful yet. During the COVID-19 lockdown, our staff 

implemented creative ways of using technology to advance CANSA’s goals, showing their full commitment to the success of 

our organisation.   

There will be no impact on our key service offerings, for example, cancer screening, stoma, medical equipment hire, CANSA 

Care Homes and TLC Lodges. We are aware of our duty to continue educating South Africa about the cancer burden and find 

innovative ways to help lower the cancer risk, while providing support and care to all communities. As financial sustainability 

will be a challenge for all businesses in South Africa over the next few years, we look forward to the continued support of the 

public in helping to conquer this mountain so that we can expand our service programmes throughout the country.  

 

OUR THANKS 

My heartfelt gratitude is extended to all our stakeholders who make it possible for us to keep helping those affected by cancer. 

From our donors and sponsors to our staff and volunteers, your commitment and selflessness to our cause is seen and deeply 

appreciated.  

To our cancer patients, caregivers and their families – your strength to keep fighting is an inspiration to us all and we will 

continue doing our best to provide the support you need.  

A sincere thank you to our board members who continue to lead CANSA with integrity and dedication. 

Together, we can make a difference. Here's to a new year of fighting cancer with refreshed spirits and renewed energy.  

 

Elize Joubert 

Chief Executive Officer 
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STRATEGY 
 

CANSA MOVING WITH EXTERNAL AND INTERNAL BUSINESS RISKS 

• Organisational change is not optional so it is essential to keep our business relevant and sustainable 

• CANSA worked hard over the past 18 months to ensure we remain sustainable 

• Substantive modification is necessary at times to manage business risks 

WHAT NECESSITATES MORE RADICAL BUSINESS REFORM? 

External threats endanger CANSA's long-term sustainability:  

• Downward spiral of SA economy and high unemployment rate → economy in crisis → restricts donor support to 

CANSA  

• State capture impact → poor investor confidence  

• Poor government service delivery → public unrest → hampers CANSA business, increased public demand on CANSA  

• Eskom crisis → restriction on economy and running of CANSA  

• Competition for scarce skills → impacts the filling of vacancies and affordability of highly sought-after skills 

 

HOW TO ACHIEVE REFORM? 

• Focusing on our five-year strategy (2019 to 2023) as our strategic framework  

• Driving costs down to deliver quality niche services at lower price points affordable to CANSA in the current economic 

environment and to retain our value proposition to the South African public  

• Enhancing CANSA's performance by building on our strengths and eliminating or mitigating our disablers 

 

HIGH-PRIORITY STRATEGIC ISSUES 

• Maintaining financial and service sustainability  

• Utilising technology to achieve cost savings, drive strategic initiatives, and improve efficiency, communications and 

fundraising  

• Managing core portfolio of service offerings to ensure relevance, effectiveness and cost efficiencies 

• Attracting, retaining and managing human capital 

• Driving successful volunteer engagement and management  

• Driving transformation across CANSA  

• Protecting and maintaining reputation and brand through suitable management and stakeholder engagement 

 

 

 

 

 

 

 

 

OUR FIVE-PILLAR STRATEGY 
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Maintain and improve 

the sustainability of 

CANSA 

Drive successful 

volunteer engagement 

and management 

programmes 

Attract, retain and 

develop human capital 

Maintain and enhance 

CANSA's reputation 

and brand 

Drive transformation 

across CANSA 

OUR STRATEGIC GOALS  

FINANCIAL REFORM OBJECTIVES 

• Significantly reduce cost structure by R20 million to ensure a more affordable structure without risking income  

• Repackage service offerings into an affordable basket of services  

• No dependency on risk income in the budget  

• Income received from risk income over budget → operational reserve funds  

• Attainable income budgets 

 

FINANCIAL TARGETS FOR 2020/21 

• Decrease costs by R20 million against 2019/20 budget (19%)  

• No/minimal risk income (bequests, Lotto) below 10% of total budget to achieve breakeven bottom line  

• Utilise bequest income to build a reserve for 'rainy' days 

• Conservative income budget aligned with 2019/20 forecast – ensure human resources match capacity required to generate 

this income 

 

OTHER SUSTAINABILITY TARGETS FOR 2020/21 

• Maintain a core portfolio of deep-impact services as niche offerings to deliver on mission and secure donor support  

• Optimise current profitable income streams with new initiatives  

• Build new income streams  

• Enter earmarked funded private/public partnerships for high-impact cancer-control projects 

• Improve BBBEE profile for 2020/21 grading  

• Retain and strengthen volunteer structures in communities to retain footprint and grassroots visibility and as vehicle for 

delivery on community-based projects 

 

ORGANISATIONAL IMPROVEMENTS TO BE ACHIEVED 

• Address disablers of current matrix structure  

• Improve EE profile of senior management team  

• Reform human resources structure – retain core permanent staff structure complemented with contracted and commission 

workers  

• Restructure remuneration packages to ensure well-paid staff and incentives for exceeding targets 

• Improve synergy and integration to enhance performance  

• Integrate into private and global markets to source new sponsors and partners to increase revenue 
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TOP RISKS AND RISK MITIGATION 
TOP RISKS FOR THE 2019/2020 YEAR 

Sustainability of CANSA in a 

weak economy 

 

 

• COVID-19 placed excess pressure on an already struggling economy  

• A weak economy puts pressure on donors' and sponsors' ability to give, threatening our 

financial sustainability 

 

Mitigation:  

• Securing funding and new donors through entering new markets (global and private) 

 

Internal financial control 

weakness uncovered by 

fraud incident    

• The forensic investigation on the fraud incident highlighted internal financial control 

weaknesses requiring urgent improvement 

 

Mitigation:  

• Undertaking a full risk assessment of our financial processes to identify gaps and implement 

effective controls 

• Reviewing and simplifying financial policies and procedures  

• Ensuring ongoing training for all users of our CANSAConnect (shared drive) 

• Addressing the integrity and ethical values of our organisation through an ethics awareness 

programme 

 

Cyber crime • A policy is implemented to ensure appropriate measures are in place to protect CANSA's 

information assets against human errors, hacker attacks, system malfunctions, unauthorised 

access, use, disclosure, destruction, and modification 

• CANSA works closely with our external connectivity and IT system suppliers 

 

Mitigation:  

• Contracts are in place between CANSA and third parties containing security requirements, 

which impose legal obligations on how third parties must protect CANSA's information and 

IT equipment in their possession, and to treat CANSA's information as strictly confidential 

 

Business interruptions due 

to load shedding and poor 

municipality service 

delivery 

• Load shedding interruptions and poor municipality service delivery in turn impact our ability 

to provide necessary services to our stakeholders 

 

Mitigation:  

• Proactive processes are in place to manage potential interruptions in municipal services: 

o Installation of generators 

o 3G connectivity 

o Softphone systems 

o Grey-water systems (JoJo-Tanks)  

o Water-saving measures implemented 

o Disaster management plans in place 

o Occupational health and safety measures in place 

 

Demand for services 

outweigh CANSA resources, 

leading to staff burnout and 

potential reputational risks 

 

• The need for cancer support, education and research currently outweighs our resources 

• Due to limited financial resources, CANSA is unable to offer market-competitive salaries to 

bring onboard the necessary skilled individuals we require  

• Work becomes thinly stretched out among the limited staff we have, leading to burnout and 

reputational risks for the CANSA brand  

 

Mitigation:  

• Capacitating staff to implement our community mobilisation model as part of our new service 

model 

• Ongoing upskilling and training on community mobilisation to ensure more resources 

available on ground level to maintain our professional service standard and affordability of 

services 

• Recruiting and appointing more auxiliary social workers and nurses per division, with less 

registered nurses and social workers to alleviate costly human resources and free up 

resources to employ additional staff 
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• Contracting professional workers to expand capacity for service delivery 

 

Unsafe working conditions 

for staff due to political 

unrest 

• Civil unrest makes working in communities unsafe due to sometimes violent rioting and 

protesting 

 

Mitigation: 

• Engaging community leaders regarding the important role and need for CANSA to work in 

the community to the benefit of all for early detection and caring of cancer patients and to 

create awareness of the value of CANSA staff so they will not be harmed 

• Identifying community clinics and arranging permission to work from the clinic premises if 

possible 

• Ensuring that staff and volunteers never work alone in unsafe communities  

• Remaining in regular contact via staff and community WhatsApp groups and ensuring 

communication devices are available for staff 

• Monitoring the media  
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HUMAN RESOURCES 

 

 

 

 

 

 

 

 

 

 

 

OUR PEOPLE 
CANSA's strategic objective is to optimise our human capital through diversity, a sustainable knowledge base, leadership and 

by continually developing our organisation to be one that is conducive to a high-performance culture.   

CANSA had a monthly average of 288 employees during the financial year and an average staff turnover of 2.65%.  

 

EMPLOYMENT EQUITY  

CANSA serves a diverse population and we continuously strive to adhere to Employment Equity (EE) control measures for new 

appointments. We try to meet the diverse needs of all our communities, with the goal that our workforce reflects the natural 

demographics of the communities we serve.  

The development of a reviewed five-year Employment Equity plan was completed during the 2019/2020 reporting period and 

our Employment Equity report was submitted during January 2020. Unfortunately, COVID-19 had an enormous impact not 

only on the communities we serve, but also on our workforce and sadly structure reforms were necessary to ensure CANSA's 

sustainability.  

The current equity targets within CANSA are: 

• 60% of our workforce to be from previously disadvantaged groups 

• 40% of junior management to be from previously disadvantaged groups  

• 30% of management to be from previously disadvantaged groups 

• 50% of the lay and leadership volunteer corps to be from previously disadvantaged groups 

 

While CANSA remains fully committed to the strict adherence of our Employment Equity Policy and targets, we struggle to 

maintain the set equity targets due to the high demand for professional skills within the private and public sector offering more 

attractive salary packages. In addition, less interest is shown in fundraising positions by equity candidates. CANSA is also not 

able to compete with the salaries and benefits offered to registered nurses and social workers. 

Despite this, a firm emphasis is placed on Employment Equity and monthly and quarterly reports are submitted to senior 

management and the board by national and regional managers.  

CANSA’s human resources are our people’s competencies, capabilities and experience, and their motivations to innovate, 

including their: 

• alignment with and support for our governance framework, risk management approach and ethical values 

• ability to understand, develop and implement our strategy 

• loyalties and motivations for improving processes, goods and services, including their ability to lead, manage 

and collaborate. 
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When devising our Employment Equity plan, we considered the national population profile per province for every region to be 

able to contribute towards our goals. Regional goals form part of the individual scorecard during our bi-annual performance 

evaluation.  

Our Employment Equity planning and goals form part of our national succession plan, which is based on the retirement dates 

of managers. Improvement of the current figures takes place after the implementation of the planned reform process during 

the 2020/2021 financial year. A new operating model is planned with eight provincial unit managers focusing on Employment 

Equity empowerment promotions within CANSA. 

 

 Total Workforce Junior Management Senior Management 

EE 162 55.1% 25 44.6% 8 22.2% 

Non-EE 132 44.9% 31 55.4% 28 77.8% 

Total 294 56 36 

 

STAFF TURNOVER 

Our goal remains to decrease employee turnover, thereby decreasing costs related to training, recruitment, loss of talent and 

organisational knowledge. However, given the nature of the non-profit playing field, we have difficulty in offering competitive 

salaries.   

CANSA's current staff turnover is 71 individuals (2019: 76). Although this is five less than the previous year, retention of staff 

remains a challenge. Our average monthly turnover remained relatively stable at year-end at 2.02% (2019: 1.9%).  

 

HIGH PERFORMANCE CULTURE 

CANSA uses the Paterson Job Grading System, which divides jobs into six broad bands that are graded and grouped into three 

to five subgrades. The six grades, or 'bands', define salary scales with minimum, median and maximum scales within every 

band. Salary scales are annually aligned in CANSA using the Averile Ryder reward survey. These findings are used as a 

guideline to determine entry levels for salary scales and, together with the bi-annual performance appraisal results, guide 

salary increases. A grading committee was established in 2017 to review current positions and structures. 

 

REWARDING PERFORMANCE 

We appreciate the hard work and commitment of our employees and offer the following incentives and reward programmes 

for our people:  

• National Employee Reward Programme – an employee of the month is selected in three categories, namely Support 

Services, Service and Sustainability, based on performance of targets reached.  
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• Annual Awards Ceremony – recognition is given to employees and teams for their exceptional performances during 

the year. 

• Performance appraisals – reviews are conducted bi-annually and the results are used to determine our next steps. 

Employees with a score of less than 60% are given additional in-service training to encourage better performance. 

Employees performing favourably are put forward to the remuneration committee for recommendation to the board 

for a salary increase to the maximum value of 5% based on their performance evaluation.  

 

CELEBRATING PERFORMANCE 

We reward our staff annually for their contributions towards improving CANSA in various fields including awards for 

outstanding performance and achievements and long service awards during this year. 

 

GOLDEN AWARDS 

• Service – Busi Mbatha 

• Support Services – Joani Sadie and Lisa Strydom 

• Advocacy – Nomvuyo Gqibitole 

• Marketing – CANSA Durban Care Centre 

• Sustainability – Thea Silva 

• Teamwork – Stoma Department 

• Best Performing Unit – Service  

• CANSA Care Home Facility – Mkhuhla Care Home 

• Employee of the Year – Marina de Beer 

 

LEADERSHIP AWARD 

• Senior Management – Dorothy du Plooy 
 

COACH, GROW AND RETAIN TALENT 

We place emphasis on core competencies and development of our staff through training, coaching and guidance to promote 

leadership and realisation of their personal potential. Although limited with training budgets, we follow a process of 'train the 

trainer' once our managers have attended a course.  

 

TRAINING AND DEVELOPMENT 

CANSA promotes the development, training and practical experience of students when possible. An accredited six-month 

Home-Based Care and Support Learnership course was set to be implemented in the new financial year after many years of 

consulting with the Health and Welfare Sector Education and Training Authority (HWSETA). This course is aimed at volunteers 

and members of the public. We've received full accreditation as a training provider for our Community Health Work (Home-

Based Care) course with an NQF Level 4 accreditation. However, due to COVID-19, this was delayed and is now scheduled to 

commence in January 2021.  

Emphasis was placed on ethics training this year to further embed a culture of ethics and integrity in our organisation. Other 

areas of training included computer literacy (basic and intermediate), CANSAonline system, management and leadership, 

advocacy, volunteer training, administrative skills, clinical training and health promotion, media and social media, ongoing 

community mobilisation, fundraising, first aid, interaction management and industrial relations.  
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POLICIES AND WELLNESS 

We try to ensure our onboarding process is as efficient and welcoming as possible to new recruits. During the year, our 

Human Resources department reviewed and consolidated current policies and developed new policies as requested and 

approved by CANSA's executive committee. All employee policies are made available online during the onboarding process to 

ensure our people know what is expected of and available to them.   

We're currently in the final stages of developing a wellness programme for our employees called CEPS (Empathic Intervision 

as an Application of Enaction to Create a Culture of Care). Wellness representatives within each business unit will be identified 

and trained as facilitators to address employee wellness. The programme is planned for the new financial year. 

Buddy and Mentor Wellness Programme 

Our Buddy and Mentor Wellness Programme helps employees with the onboarding process, staff burnout, debriefing sessions, 

depression and any post-traumatic incidents experienced internally or externally. This programme continues to show great 

success for our employees, and follows a three-level structure:  

• Level 1 – the direct line manager mentors and offers support to employees during and after the normal engagement 

process. Managers escalate more serious work-related problems to the head of HR who further investigates the 

situation. 

• Level 2 – the head of HR identifies an internal social worker or counsellor to council the worker regarding staff burnout, 

stress or depression and recommend any other help outside of CANSA. The head of HR consults with the parties and 

reports the seriousness of the wellness case to our executive committee. 

• Level 3 – a professional counsellor, life coach or psychologist is contracted depending on the need of the individual 

case. Several sessions are implemented, with feedback provided to HR and the employee's line manager.  

 

PENSION FUND 

We place great importance on assisting our employees to make sound and informed financial decisions. CANSA has established 

a good relationship with our fund administrators, Alexander Forbes, and we help our employees as far as possible to decide 

which portfolio to invest their contributions in.  

Alexander Forbes hosts an annual training session with our employees who are within five years of retirement. This enables 

them to make informed decisions on their retirement benefits. The retirement age at CANSA was increased to 65 years, after 

a rebroke process in the open market. 

 

EMPLOYEE ENGAGEMENT  

As part of our ongoing efforts to maintain open communication channels with our employees, we release an HR CANSA 

newsletter to provide updates and address concerns about HR-related matters, following a casual and easy-to-read approach. 

As our organisation is so widely spread throughout South Africa, this online platform is an ideal way to introduce new 

employees, acknowledge everyday achievements, explain HR policies, company values and celebrate new beginnings and 

success stories with all our employees. 

 

ZERO-TOLERANCE CULTURE AND FAIR LABOUR PRACTICES 

Our internal audit process is ongoing throughout the year, with outcomes addressed at monthly executive committee meetings 

to ensure that a zero-tolerance culture regarding non-performance and misconduct is maintained. 

We recognise the importance of employee entitlement to fair labour practices, including the right to dignity and privacy to 

promote a safe emotional environment within the workplace.  
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Training on industrial relations was provided to all line managers regarding internal disciplinary and grievance procedures. 

Informal and formal disciplinary hearings are conducted within the scope of the Labour Relations Act. No dismissal may take 

place without approval from the executive committee and the formal hearing chaired by the head of HR.  

In the year under review, a total of 12 staff were disciplined, including eight dismissals due to fraud, disrespect and non-

performance. Two separation agreements, one written warning and one verbal warning for non-performance were issued. 

There were no CCMA cases during the year. 

 

MAINTAINING A SAFE WORK ENVIRONMENT 

Occupational health and safety (OHS) is of high importance to CANSA. We ensure a safe physical environment for employees 

and comply with OHS legislation. 

As a cost-saving initiative, we instituted our own OHS committee. Makrosafe Holdings, our CSI partner, conducts annual 

assessments of our compliance to the Health and Safety Act (No 85 of 1993) at all CANSA premises, which CANSA complies 

with in all basic requirements. The Makrosafe partnership includes evaluations and staff training in OHS-related knowledge 

and skills through accredited training. 

 

OUR VOLUNTEERS 
Volunteers are an integral part of CANSA, helping us to carry out valuable care and service and assisting with fundraising.  

 

VOLUNTEER DEVELOPMENT AND MANAGEMENT 

CANSA's employees mobilise, empower, retain and expand a diverse group of trained volunteers to ensure active engagement 

to optimise CANSA's governance and operational capacity. 

Liaison committees take the lead in communities to offer services to patients, their families and caregivers. They also raise 

funds, actively assist in national income-generating projects, market CANSA's cause and get involved in advocacy work.  

Volunteers are an extremely important part of our advocacy campaigns. They work directly with patients and treatment centres 

and are often first to know about issues with access to treatment and pain medication. Volunteers report any issues or concerns 

to our Community Mobilisers who in turn call our head office to assist with advice and support. 

Volunteers are often the advocates for patients' rights. Our staff are responsible for capturing the advocacy work done by 

volunteers on the advocacy register, which was refined this year and is now available to all staff and volunteers.  

Volunteers receive prescribed initial orientation and either physical or online training to equip them to do their work.  A total 

of 190 volunteer training sessions were held in the reporting period.  Upon receiving their certificates, volunteers commence 

their work. Every six to eight weeks, they undergo needs-based in-service training, resulting in 717 in-service training sessions 

held.  

Communication with volunteers is extremely important. Most volunteers are embracing technology and utilise Skype, Zoom, 

Microsoft Teams, email and WhatsApp to stay connected with CANSA staff and each other in their liaison, CANSA Relay For 

Life, support and other groups. 
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BUSINESS PLAN 

Our volunteer programme is one of the seven national CANSA programmes identified with the potential to maximise 

opportunities and mitigate threats if implemented and managed well. 

For this reason, all senior managers directly involved with the volunteer programme are members of a National Volunteer 

Forum meeting quarterly to discuss matters pertaining to this programme. Members are the heads of Service, Sustainability, 

Marketing and Communication, Human Resources and the six General Managers of the business units. This forum offers the 

opportunity to evaluate ground-level information received regarding the Volunteer Programme and interpret it to adapt plans 

for improved implementation. 

As a result of the reform process, CANSA is implementing a new framework on how to utilise Service volunteers in future and 

ensure that Service volunteers and the CANSA Relay For Life committee are merging on a local community level. This new 

model focuses on leadership development, engagement and ownership, and new ways of training and communicating with 

volunteers. 

The volunteer programme is approached in an innovative way with more virtual engagement, which in turn will ensure we 

utilise, support and guide volunteers in the most modern and cost-effective manner.  

Our new approach ensures we retain our footprint in communities through a variety of communication channels. This 

approach:  

• ensures communication channels are open and accessible to all  

• encourages volunteers to live the mission and brand of CANSA 

• inspires volunteers to show pride in being CANSA in their community 

• ensures that volunteer groups are equipped with knowledge to support patients.  

We're able to manage volunteers via new communication channels:  

• Community Mobilisers are office-based, managing volunteers virtually who in turn offer a service to patients and 

families 

• online meetings, WhatsApp groups and emails prove to be incredibly effective in remaining connected with volunteers 

and empowering them with information 

• Community Mobilisers are facilitating training and upskilling of volunteers regularly online 

• CANSA provides volunteers with tools, equipment and information monthly or quarterly. 

Volunteers are given more ownership within strong parameters to operate as CANSA in their community, provided that:  

• CANSA's policies and procedures are always adhered to 

• leader volunteers sign compulsory formal annual contracts 

• volunteers adhere to a commitment and agreement code. 

Potential risk of new model: 

CANSA volunteer leadership sign agreements that cover risks such as no misusing of CANSA's intellectual property in any 

way, not to start their own cancer-related non-profit organisation if there are still active CANSA volunteers in town, adherence 

to CANSA's financial and asset HR policies at all times and no damage to CANSA's image at any time. 

 

GOVERNANCE AND LEADER VOLUNTEERS 

The current composition per race and gender of all governance structures (Unit and Regional Leader Volunteer Committees 

and Community Liaison Committee) is 56% vs 44% of non-EE volunteers. The EE status of CANSA's volunteers is 59% vs 41% 

of non-EE volunteers.  

 

 

 



 CANSA 2020 INTEGRATED REPORT 

 

STARTING YOUNG 

Young people are engaged in many CANSA programmes, projects and fundraising initiatives and schools and universities are 

encouraged to promote, support and recognise volunteers in their institutions. CANSA Relay Recess, aimed at primary schools, 

offers the opportunity to take education and community service to classrooms in a fun and exciting way, with a special focus 

on education, fundraising and physical activity.  

 

INTERNATIONAL VOLUNTEERS DAY 

Annually, CANSA celebrates International Volunteers Day on 5 December, or the week of, to thank our volunteers and raise 

awareness about their significant and valuable contributions to society. Special functions were held countrywide by CANSA 

Care Centres to acknowledge and thank volunteers. 

 

VOLUNTEER HIGHLIGHTS 

• Volunteers were instrumental in selling Tekkie Tax items to raise funds for CANSA. 

• Volunteers are actively involved with all CANSA TLC units, assisting staff to offer practical, spiritual and emotional 

support to young patients and their families.  

• International Survivor Day was celebrated in June 2019. Often volunteers are survivors themselves or primary 

caregivers of cancer patients and cancer survivors. Events were arranged to honour and nurture survivors and to 

acknowledge their cancer journey. 

• Administration volunteers were trained to work on our CANSAonline system, assisting personnel to capture data and 

lighten their workloads.   

• Volunteers assisted with the Pink Trees for Pauline and Doek with a Difference projects. All funds raised from these 

initiatives are earmarked for the exclusive use of patient care. 

• Aside from being a fundraiser alone, Shavathon events provide a crucial platform for the public to share their cancer 

journeys or talk about the loss of loved ones. Our volunteers once again used their training and personal experiences 

with cancer to comfort or educate those in need. We couldn't run these events alone and our volunteers continually 

come alongside us to lighten the load.  

 

MARIETTE LOOTS AWARDS 2019 

The annual national Mariette Loots Cancer Trust Awards exemplify the commitment of volunteers to cancer survivors. CANSA's 

regional nominations are forwarded to the Mariette Loots Trust's selection committee who select one merit and two main 

award winners based on a stringent grading system.  

MARIETTE LOOTS CANCER WINNER AWARD FOR 2019 

Annelene Reinke, Boland/Overberg – Western Cape 

FRIENDS FOR LIFE ACHIEVEMENT AWARD FOR 2019 

Marita Blom, Bloemfontein – Free State 

MERIT AWARD WINNERS FOR 2019 

Thea Silva, Pretoria – Gauteng 

Magda van Huyssteen, Waterberg – Limpopo 

Erica Lodge, Cape Metro – Western Cape 

Valerie Bosman, Upington/Kalahari – Northern Cape 

Sr Desiree van Deventer, Southern Cape/Klein Karoo – Western Cape 
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Dr Sheila Clow, Durban – KZN 

Ella Pretorious, Kimberley – Northern Cape 

 

BECOME A VOLUNTEER 

Perhaps you would be interested to join our team as a volunteer? The role can be challenging, stimulating and extremely 

rewarding. Contact us on info@cansa.org.za, call toll-free 0800 22 66 22 or visit the nearest CANSA Care Centre – see 

www.cansa.org.za.  

 

 

 

 

  

mailto:info@cansa.org.za
http://www.cansa.org.za/
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MANUFACTURED RESOURCES 

 

 

 

 

 

 

 

 

 

 

 

SERVICE 
CANSA's Service team continued contributing towards CANSA's sustainable future by delivering quality and cost-efficient 

services. Our focus remained on growing our core care and support offerings, including CANSA Care Homes, CANSA TLC 

facilities, stoma support and support groups around the country.   

Our staff were able to engage with and empower patients, corporates and the public through addressing all facets of cancer 

control. The most valuable risk-reduction and patient-centred work would not be possible without the strength and commitment 

of our partners, supporters, volunteers, patients and professional staff. We offer facility, community and workplace-based 

programmes to meet the various needs of cancer patients during and after treatment and those requiring education or 

screening programmes. Our facility and workplace-based programmes are driven by registered nurses and social workers, 

while our community-based initiatives follow a community mobilisation and development approach, utilising the commitment 

and willingness of community members to be trained as CANSA volunteers.  

 

 

CANSA’s manufactured resources are all the manufactured physical objects and assets available to our organisation 

for use in the provision of our services, such as buildings, equipment and infrastructure, including:  

• CANSA Care Centres 

• CANSA Care Homes 

• CANSA TLC facilities 

• Community structures for support groups and home-based care 

• Online care and support facilities 

• CANSA Care Rooms 

• CancerCare Coping Kits 

• Research facilities  

• Equipment used for cancer screenings 

• Mobile Health Clinics 
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CANCER SCREENING 

Our goal is to raise awareness of early cancer detection, and the importance of cancer screening and leading a balanced 

lifestyle. We offer several affordable screening tests and examinations at most of our CANSA Care Centres countrywide, 

including: 

• Pap smear – a liquid-based cervical cancer screening test for early detection of cervical cancer 

• Prostate Specific Antigen (PSA) tests – a blood test to help detect prostate abnormalities 

• Clinical breast and Breastlight examinations  

• Skin and FotoFinder examinations – a mole mapping device for examining moles and spots 

• Colorectal screening – testing for occult (concealed) blood in stools. 

Other health screening is performed, such as lifestyle risk assessments, HIV rapid tests (a finger-prick blood test) and blood 

glucose tests for diabetes. Screening is offered at special events, employee wellness days and community facilities at 

affordable fees covering basic costs for consumables and laboratory services. Owing to partnerships with various laboratories 

who offer special rates to CANSA, we are able to offer a high-quality service at a low price. Services are made free of charge 

to those who cannot afford it via secured sponsors and earmarked funds. All our clinical screenings are conducted by 

registered nurses who partake in regular upskilling programmes.  

 

CANCER SCREENINGS  

#LowerCancerRisk  

• Over 49 200 conducted in total with 2 136 abnormalities being referred accordingly) 

• Conducted over 5 470 pap smears and facilitated 2 989 in partnership with the Department of Health (DoH)  

• Carried out more than 18 500 clinical breast examinations 

• 7 829 Prostate Specific Antigen (PSA) tests completed and 351 done in partnership with DoH  

• Over 2 750 skin examinations using the FotoFinder device took place 

• Expanded workplace screening and wellness programmes 

 

CANSA CARE CENTRES AND CLINICS 

CANSA Care Centres are staffed by social workers and some professional registered nurses who deliver comprehensive cancer 

risk reduction, early detection and care and support programmes to 35 198 cancer survivors and those affected by cancer. 

Over 195 communities are assisted by more than 1 165 caring volunteers. 

Facility-based care and support programmes include support groups, counselling, stoma support, loaning of medical 

equipment and employee wellness programmes. 

 

SUPPORT GROUPS 

We offer both physical and online support groups to cancer patients, survivors, caregivers and families of those affected. Our 

support groups connect individuals on a similar journey and provide an outlet for dealing with such a destructive disease. 

People who attend can expect insight, moral support, understanding, inspiration and, most importantly, HOPE. The Tough 

Living with Cancer (TLC) support group is specially offered to children affected by cancer and their families.  

In the year under review, we offered 140 physical and 23 online support groups to 9 200 beneficiaries.  

CARE & SUPPORT  

 #CANSACareAndSupport  

• Supported over 9 200 patients through 140 + 23 online support groups facilitated by just over 1 165 trained care and 

support volunteers  

• Visited and supported more than 6 600 patients at public and private oncology units  

• Counselled over 3 200 people at our CANSA Care Centres  

• Over 3 660 patients stayed at our 11 CANSA Care Homes  
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• Enabled Home-Based Care for 6 546 patients 

• More than 9 470 home visits made  

• Accommodated 829 parents and loved ones in CANSA TLC facilities and gave support to children and teens with 

cancer  

• Loaned medical equipment to over 1 050 patients and gave stoma support to more than 660 patients (stoma support 

continued during COVID-19 lockdown period as an essential service) 

 

ONLINE SUPPORT PROGRAMMES 

CANSA offers online support primarily through iSurvivor, an online programme providing guidance on how to travel the cancer 

journey. (www.iSurvivor.org.za). It's a free, 20-week email guide written by a cancer survivor to help other survivors cope 

better. Once registered online, patients and survivors receive weekly informal communication from 'Aunt Sophia', with helpful 

resources and information to cope. To date, over 1 700 active survivors are signed up.  An online programme specifically 

aimed at metastatic breast cancer patients is in progress for the next financial year.  

CANSA's eKick-butt programme is an online smoking cessation programme guiding and supporting members to stop smoking. 

A total of 90% of the more than 3 000 current subscribers find this programme helpful in their efforts to stop smoking. 

An online chat support group is operated through 23 WhatsApp groups as a successful and effective way of supporting patients 

and their loved ones. Currently, 230 active users take advantage of this highly beneficial service. We’ve seen a 25% increase 

in growth of our online support groups, which is directly in line with our new strategy to increase our online support offerings.  

 

CANSA CARE HOMES 

CANSA Care Homes provide a 'home-away-from-home', including accommodation, meals and transport, for patients 

undergoing cancer treatment at oncology and treatment clinics. There are 11 CANSA Care Homes situated across South Africa 

in the metropolitan regions of Pretoria, Johannesburg, Durban, Richards Bay, Bloemfontein, George, Cape Town (2), 

Polokwane, Rustenburg and Port Elizabeth. As part of the business model reform, the two Care Homes in Bloemfontein merged 

into one as of April 2020 with minimal impact on patients.  At our Care Homes, 3 660 patients received full accommodation 

services during their treatment at oncology treatment centres and a total of 1 037 parents were accommodated in our three 

TLC facilities.  

CANSA CARE ROOMS 

CANSA Care Rooms are CANSA’s palliative in-patient units, in partnership with local homes for the elderly and various service 

organisations, providing specialised palliative care for people who cannot spend their last few weeks at home or when 

caregivers need relief for short periods. We attempt to create a relaxing and homely environment with the latest medical and 

nursing equipment available. A holistic assessment of patients’ circumstances is conducted prior to admission and access is 

based on availability of the room. CANSA has nine fully functioning rooms based in the Western Cape (5), Gauteng (2) and 

Northern Cape (2) with plans to add three more in 2019/2020.  

 

COMMUNITY HOME-BASED CARE 

These services are rendered mostly in hospital, out-patient and community home-based care settings. Patients and their loved 

ones are provided with the opportunity to receive care and support in the comfort of their own home or current environment. 

Volunteers come alongside trained professional community nurses, social workers and CANSA Community Mobilisers to offer 

support to the patient and their primary caregivers. A total of 28 652 patients and their loved ones benefitted from CANSA’s 

home-based care programme. 

CANSA's Community Mobilisers are trained to build community structures to support cancer patients and their families. The 

role of trained volunteers and caregivers forms the backbone of our community-based care and support programmes.  

Beneficiaries of our home-based care services totalled 9 470 for the 2019/20 financial year.  

http://www.isurvivor.org.za/
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CANSA TOUGH LIVING WITH CANCER 

CANSA Tough Living with Cancer (TLC) is our childhood cancer support programme with three CANSA TLC facilities for 

children or teenagers affected by cancer and their parents or families. Our TLC facilities are located at:  

• CANSA TLC Nicus Lodge, Steve Biko Academic Hospital (Pretoria) 

• CANSA TLC Paediatric Oncology Ward, Pietersburg Provincial Hospital (Polokwane)  

• CANSA TLC Family Lodge (Durban) 

• CANSA TLC Teenage Support Room (Ward 3, Tygerberg Hospital) launched in February 2019 one of the few teen 

cancer patient rooms in the country. 

Our TLC programme embraces a holistic approach to include all aspects of physical, spiritual, psychological and social 

wellbeing. We educate and promote awareness of childhood cancers and early detection at schools and in communities and 

train volunteers to join hands with us to make an impact in their local community. CANSA TLC further offers support groups, 

prosthetic assistance, skills development programmes and educational ward programmes.  

 

YOUTH WORK 

CANSA works with youth at schools and tertiary institutions to educate and support where necessary. We reached 79 713 

young people at 402 institutions in the period under review to educate on healthy lifestyles.  

 

CANCERCARE COPING KITS 

The CancerCare Coping Kit provides practical advice to newly diagnosed patients and their loved ones and caregivers. It helps 

them cope with their cancer journey and equips them in making more informed choices. Coping kits can be accessed via the 

CANSA website in audio or collected at the CANSA Care Centres in printed format. 

 

HONOURING CANCER SURVIVORS 

Annually, International Cancer Survivors’ Day is celebrated in the first week of June. Survivors, caregivers and their loved ones 

are recognised for their role in fighting cancer. In 2019, emphasis was placed on promoting online support facilities to survivors 

and loved ones.  Cancer survivors were addressed by fellow survivors who shared their experiences and provided guidance 

and inspiration to those fighting cancer. Some regions visited survivors at oncology and treatment centres. 

 

HEALTH AWARENESS 

Early detection and health promotion are key to reducing cancer risk. CANSA achieves this through our national health 

awareness campaigns – SunSmart, Balanced Lifestyle, Anti-Tobacco and No Alcohol, Women’s Health, Men’s Health, Children’s 

Health and Youth Health.   

HEALTH SCREENING, EDUCATION AND AWARENESS  

#CANSAEducation  

• Approximately 34 280 individual information and education sessions conducted with screenings  

• Over 7 260 people assessed to determine their lifestyle risk, with 2 361 glucose tests performed for diabetes  

• More than 465 900 people reached through 1 738 talks and 4 531 exhibitions with the help of 795 health promotion 

volunteers  

• Over 123 radio talks hosted for cancer education 

• Distributed over 69 300 information leaflets to promote health awareness campaigns  

• More than 79 700 youth reached through 402 school programmes  

• Our Helpdesk responded to over 12 680 enquiries for support and information via telephone, WhatsApp, email, website 

and social media 

 

 



 CANSA 2020 INTEGRATED REPORT 

 

EMPLOYEE WELLNESS PROGRAMME 

CANSA’s Employee Wellness programmes offer businesses the opportunity to invest in the health and wellbeing of their 

employees. Through health impact assessments and wellness days, we help to lower the cancer risk and encourage early 

detection. It also provides a cost-effective method to demonstrate an employer’s care for their employees. Just over 100 

employee wellness days and early detection screening events were held. CANSA conducted a total of over 55 870 screenings 

of which 2 510 abnormalities were detected and referred for further follow-up.  

This year, we also introduced and trained Bloemfontein staff on the CANSA Employee Wellness Programme and enhanced 

administration processes for wellness days.  

 

SERVICE PARTNERS 
Collaboration and partnerships are vital to success in any organisation. Collaborating with like-minded cancer networks and 

working together with the departments of Health, Social Development and Education, and Public Works ensures a more holistic 

and effective cancer-control approach. We also partner with the South African Non-Communicable Diseases Alliance, Alliance 

for Access to Palliative Care, the Cancer Alliance, as well as other non-profit organisations and cancer-related bodies in South 

Africa. 

The Service team has formal working agreements that are regularly reviewed with the Childhood Cancer Foundation South 

Africa (CHOC), Hospice Palliative Care Association (HPCSA) and Reach for Recovery. Our approach ensures a firm foundation 

for cooperation, avoiding duplications of care and support offerings, and allows opportunity for referrals to and from 

organisations. CANSA is also part of the Childhood Cancer Network that allows us to work with many other organisations to 

see how we can best serve our childhood cancer patients and their families. 

Additionally, we partner with various government departments at national and provincial levels. Grants were received from the 

Department of Social Development for care and support programmes amounting to R4 million in Gauteng, Western Cape and 

Free State. These grants assist CANSA to subsidise social work positions and to assist with facility care in some areas.  

Our Service unit has an active partnership programme where current partners are nurtured and new ones are recruited to 

assist us in reaching our goals and objectives.  

New partnerships and suppliers contribute towards high-quality service and ensure income or savings on service-related 

expenses.  

 

ONCOLOGY SERVICES 

In August 2017, CANSA attended the launch of oncology services at Rob Ferreira Hospital in Mpumalanga. The Mpumalanga 

Department of Health identified a need for an oncology treatment centre offering chemotherapy services within Rob Ferreira 

hospital which is one of the only two tertiary hospitals in the province. The majority of cancer patients used to travel long 

distances to Steve Biko Academic hospital in Gauteng which is more than 300 km away. CANSA was present and a 

representative spoke on CANSA’s behalf.  

 

MEDTRONIC 

An exciting new partnership – Medtronic came alongside us and contributed significant funds to our Colon Cancer Campaign 

in March. This campaign is aimed at healthy balanced lifestyles, with a focus on colorectal cancer which is one of the top five 

cancer among men and women in South Africa.  

Our colon tunnel using ‘Colin the Colon’ (an inflatable 2x3m tunnel), is a practical way of illustrating how the intestines work 

and the warning signs of colon cancer as part of our education and awareness efforts.  
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A countrywide awareness and screening initiative was carried out, offering faecal occult blood test kits – a self-sampling test 

a person can use in the privacy of their own home – and an updated lifestyle risk assessment developed by our research team. 

This was also available for people to complete in their own time.  

The inflatable colon is the first of its kind in South Africa and we expect high interest in this tunnel to be used at big events 

and functions. includes a booklet and an animated video with information giving advice on lowering the risk of colorectal cancer 

and promoting screening. 

 

NETCARE SUPPORT GROUPS 

Netcare support groups were launched in February 2020 with nine participating hospitals countrywide.  

HOLLARD DARE DEVIL RACE 

The 10th Hollard Daredevil Run took place at Zoo Lake in Johannesburg in March in aid of mens’ health in South Africa. CANSA 

has been a beneficiary of this prestigious event for the past six years and, to date, Hollard has contributed R2 million towards 

the CANSA awareness and prevention programmes of prostate and testicular cancer.  

This year, CANSA nurses accompanied the Hollard marketing team to radio stations and other media houses before the event 

and 91 PSA tests were done during these media outreach events. Another 243 PSA tests were done at registration over three 

days prior to the event, totalling 334 screenings.  

 

AVENE 

Helping people find relief and hope is something Avène continuously strives to do, making CANSA a perfect match for Avène 

to form an official partnership with, in aid of cancer risk reduction.   

At the heart of the brand is Avène Thermal Spring Water, which originates as rain. The water follows a 50-year journey through 

the Cevennes Mountains emerging clean and pure in the small French village of Avène. To celebrate their 30th birthday, Eau 

Thermale Avène launched a Limited Edition 300ml version of their iconic Avène Thermal Spring Water. 

In support of their ethos of soothing lives, R10 of every one of these Limited-Edition units sold between February and April 

2020 was donated to CANSA Patient Care Services totalling R30 000.  

 

SAVF 

The Memorandum of Understanding between CANSA and SAVF was finalised this year. This partnership will ensure more 

visibility in communities where we will run Palliative In-Patient Units together with SAVF. We will also have access to their 

nurses for screening in areas where we currently have no permanent nursing staff.   

Implementation started in Mpumalanga and in March 2020 with CANSA launching its first CANSA Care Room for terminal or 

bedridden cancer patients in partnership with SAVF Ermelo Homes for aged people. This brings the total number of Care 

Rooms available countrywide to 11. Ermelo is a relatively small town with limited access to certain resources that cancer 

patients and their families need and so it was exciting to launch this much-needed Care Room. It will provide care for terminal 

or bedridden cancer patients with nursing care, pain control and alleviation of symptoms. It also aims to provide necessary 

relief from caregiving for the patient’s family over a period of four weeks. 

 

AVONJUSTINE iTHEMBA WALK 

CANSA was again one the primary beneficiaries of this event that took place in October 2019 with a Service team on site to 

educate and screen as many participants as possible. Clinical Breast Examinations and FotoFinder skin examinations plus 

Smokelyser tests to help people quit smoking and many people assessed for their heathy lifestyle. AVONJustine staff also 

received clinical breast examinations.   

Funding raised allows CANSA to do risk-reduction screenings and make a positive impact on women who would not normally 

have access to these screenings during the year in Eastern Cape, Mpumalanga and Free State.  
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MAKING SCREENING ACCESSIBLE 

ILoveBoobies is a non-profit organisation that hand-in-hand with CANSA, raises funds to provide health screenings to ladies 

in rural areas of South Africa where state facilities are hard to access. ILoveBoobies cover the cost of the nurses and usually 

aimed at female farm labourers who otherwise would not have easy access to these services in the Western Cape. They raise 

funds by selling active apparel and receiving donations 

 

CANSA CORPORATE WELLNESS PARTNERS 

CANSA delivered staff wellness days as part of our Corporate Wellness Programme during January - March 2020 to 62 

corporate businesses. 

 

PINK TREES FOR PAULINE  

Annually, CANSA partners with Pink Trees for Pauline where participants take to the streets, wrapping the trees outside their 

home, office and public places with pink fabric. The attention is focused on cancer and cancer awareness. A fresh new drive 

was initiated with the introduction of ‘doek with a difference’ (head wrap or scarves) that were available for purchase to raise 

funds. All used material is recycled by CANSA. 

Funds raised from the 2019 campaign helped CANSA to allocate funding towards a Care Room for elderly patients in Ermelo, 

medical equipment, patient transport, oxygen supply, stoma bags and accommodation at CANSA Care Homes for patients 

receiving treatment far from home.  

 

M STORE 

The M Store partnered CANSA to extend the services offered at CANSA Care Centres, by providing professional fitting services 

and full range of breast prostheses, bras, swimwear and lymphoedema garments at CANSA Care Centres nationally, to support 

cancer survivors. This partnership aims to provide greater access to correctly fitted breast prostheses, mastectomy bras and 

lymphoedema products, in order to restore femininity, confidence and comfort to women after a mastectomy, lumpectomy or 

breast reconstruction.  The breast prostheses, bras and lymphoedema products are covered by medical aid and all 

administration is done on behalf of the patient. A breast prosthesis and bra package for non-medical aid patients is also 

available at a lower cost.                                

 

COMPASS WASTE 

CANSA’s screening programmes to enable early detection are in full force via CANSA Care Centres , employee wellness and 

through sponsored mobile health units. CANSA is supported by Compass Waste nationally who have the same high standards 

of accountability to ensure that medical waste that we create is being processed and disposed of as it should be. 

 

NOVARTIS  
 

WE THANK OUR SERVICE PARTNERS AND SPONSORS WHO GENEROUSLY SUPPORTED US FINANCIALLY AND IN OTHER 

WAYS: 

ABSA  

AvonJustine iThemba Walk 

Breast Health Foundation  

Compass Waste 

Cupcakes for Kids with Cancer  

Equera health  
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Foundation of Professional Development  

Garden Court  

Independent Clinical Oncology Network (ICON)  

Kerksondermure  

KFC Add Hope 

KPMG  

MStore 

Novartis 

Outsurance  

Protea Lodge  

Rainbows and Smiles  

Skin Cancer Foundation of South Africa 

St John Ambulances  

Woolworths  
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INTELLECTUAL RESOURCES 

 

 

 

 

 

 

 

 

 

 

 

RESEARCH 
CANSA's core research focus is on reducing risk, early detection and diagnosis, and optimising patient care and support, 

including palliation. CANSA uses evidence-based research to inform our advocacy work, our health education programmes, 

and our service to those living with cancer and members of the public. Funds were used across only four research programmes 

categorised Type A, B and C.  

 

CANSA RESEARCH GOALS 

TO CONTRIBUTE TO ADDRESSING THE CANCER BURDEN IN SOUTH AFRICA 

• Through funding high-quality, relevant (to South Africa/low- and middle-income countries), high-impact 

research focused on:  

o reducing risk and exposure to risk 

o early detection 

o meeting the needs of cancer patients  

• [Across our research programmes A, B, C] 

 

TO INFORM CANSA’S OFFERINGS (SERVICE, EDUCATION OF THE PUBLIC AND ADVOCACY EFFORTS) 

• Through conducting and funding research that informs how we can better communicate risk to the public via 

our health campaigns 

• Through conducting and funding research that optimises service delivery for cancer patients and those 

affected by cancer 

• Through conducting research that strengthens advocacy efforts 

• [Across our research programmes A, B, C] 
 

 

 

CANSA’s intellectual resources comprise our organisational, knowledge-based intangibles, including: 

• intellectual property, such as patents, copyrights, software, rights and licences 

• ‘organisational capital’ such as tacit knowledge, systems, procedures and protocols 

• our cancer research.  
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TO STIMULATE INTEREST IN AND GROW FUNDING FOR CANCER RESEARCH IN SOUTH AFRICA 

• Through attracting overseas funding for South African cancer research 

• Through funding projects that enable researchers to then leverage larger, international grants 

• Through developing a platform for South African participation in international research consortiums 

• [Primarily Type A] 

 

HOW CANSA CREATES VALUE THROUGH RESEARCH 

INPUTS WHICH ENABLE CANSA TO IMPLEMENT RESEARCH INITIATIVES 

• Research-related expertise within CANSA’s research department 

• CANSA’s funding for research 

• CANSA’s research track record and credibility 

• Collaborative partnerships 

• Established and growing research networks 
 

IMPLEMENTATION OF RESEARCH INITIATIVES 

• Type A – by research grant holders funded for their projects by CANSA and who independently conduct studies and 

report progress and results. CANSA’s research committee and department provide oversight on the progress of these 

reports. Researchers are also required to acknowledge CANSA in their published work.  

• Type B and C – through partnerships and collaborative work, students who choose projects from a list of topics shared 

by CANSA with academic institutes, finding areas of mutual interest with researchers by way of discussion and 

networking and aligned to cancer control priorities in South Africa. 
 

OUTPUTS FROM RESEARCH INITIATIVES 

• Advanced degrees and research capacity building in South Africa 

• Dissemination of information through conference presentations and journal publications 

• Use of data from studies to inform advocacy activities and engage with the National Department of Health on legislation 

and cancer policy 

• Use of data to inform health-promotion activities, including health awareness campaigns, and the development and 

potential testing of material developed for health promotion and CANSA campaigns 
 

THE SHORT-, MEDIUM- AND LONG-TERM OUTCOMES OF RESEARCH INITIATIVES 

SHORT-TERM 

• Collaboration, partnership, awareness and prioritisation of key cancer-control issues in South Africa 

MEDIUM-TERM 

• Building trust and credibility 

• Sharing and enabling research expertise multi-directionally 

• Raising awareness and education on cancer and cancer research 

LONG-TERM 

• Building cancer research capacity in South Africa 

• Building credibility and a track record for CANSA’s research department and researchers involved 

• Using data to help inform cancer policy 

• Advocating for legislation 

• Improving knowledge, attitudes and practices related to cancer control among the South African public 

• Using data to inform CANSA offerings 
 

 

 



 CANSA 2020 INTEGRATED REPORT 

 

EXTERNAL INFLUENCES AFFECTING CANSA’S RESEARCH INITIATIVES 

• Funding 

• Cancer-control priorities in South Africa 

• Opportunities for collaboration with academic institutions in areas of mutual interest as per our research goals  

• Researchers’ interest and initiative 

• Affiliations and relationships of CANSA research staff with academic institutions and researchers 

• Adequate staffing in the CANSA research department 
 

RELATIONSHIPS PARAMOUNT TO ENABLE THE CONTINUED VALUE CREATION OF CANSA’S RESEARCH INITIATIVES 

• Members of our research committee 

• Local and international academic institutions and researchers 

• National Department of Health 

• Potential funders 

• Other local and international cancer associations 
 

RESOURCES REQUIRED TO ENABLE CANSA’S RESEARCH INITIATIVES 

• Financial resources (funding) 

• Research capabilities 

• Collaborative partnerships 
 

OBTAINING RESOURCES 

• Financial resources (funding) – bequests, fundraising, grant applications 

• Human resources – research committee members, attracting appropriate talent to CANSA’s research department, 

finding appropriate academic partners 

• Social and relationship resources (collaborative partnerships) – relationship building through commitment to and 

engagement on research work 
 

RESOURCE USAGE 

• Research grant funding covers the costs of the research project or, in some cases, partly funds the costs of the 

research project, 

• CANSA’s research team and committee members are engaged at all levels of our research strategy, grant 

administration, peer review of grant applications, and progress reports. Our research team is also involved in co-

supervision of projects, conceptualisation of projects, implementation, analysis and write up, with the level of 

involvement varying per project or research type.  

• CANSA helps engage with technical experts and creates potential for further funding.  
 

HOW CANSA’S RESEARCH INITIATIVES CREATE VALUE FOR THE ORGANISATION AND ITS STAKEHOLDERS 

CANSA’s research is fundamental to our strategic purpose - “To lead the fight against cancer in South Africa” - and mission - 

“… to enable research...”.  

Our research initiatives build credibility for the organisation and positively add to CANSA’s reputation in our commitment to 

health promotion and risk reduction, early detection, education and support. Furthermore, CANSA’s research initiatives help 

to strengthen and inform our service offerings and build partnerships for a stronger collective effort in advocating for cancer 

control. 
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ESTABLISHING PRIORITIES AND INVESTMENTS FOR RESEARCH RESOURCES 

During the year, CANSA revised its current research strategy for implementation in the 2020/21 year. We believe we can play 

a better role in formulating health policy to control cancer in South Africa through scientific, evidence-based information. We 

launched a consultative process to establish the priorities and best investments for our research resources. This is intended 

to reposition CANSA’s research programme to target the challenges of cancer risk reduction, early detection and survivorship 

in South Africa. Below are the outcomes: 

The methodology selected for the consultation process was a combination of quantitative and qualitative approaches, divided 

into phases one and two. Phase one included a survey, while phase two will include smaller group consultation meetings. 

A decision was made to align with the National Department of Health (NDoH) regarding the cancers to be prioritised in South 

Africa, as laid out in the National Cancer Strategic Framework for South Africa 2017-2022 (NSFSA). As such, cervical, breast, 

prostate, lung and colorectal cancers were selected for focus in the revised research strategy. These five cancers reflect the 

highest incidence cancers in South Africa according to the most recent report available at that time from the National Cancer 

Registry (2014) and, based on this data, collectively account for 37% of the national cancer burden. In line with the NSFSA, 

cancers of childhood, adolescence and young adulthood were also included.  

Through an iterative process and consultation both internally within CANSA and with our research committee members, a final 

database consisting of 137 participants representing funders of cancer research, clinicians, policymakers and civil society 

organisations were invited to participate in the survey.  

Analysis of the results and reporting will be shared with the research committee in the current financial year for further action 

on the way forward. 

TYPE A RESEARCH  
The Type A funding programme accounts for the majority of CANSA’s annual expenditure on funding cancer-related research. 

Up until April 2019, approximately R6 million was allocated to these projects annually. Historically, CANSA has funded projects 

at South African universities and research institutions up to the value of R1.2 million over three years, with between 15 and 

25 projects being funded at a time.  

Final decisions regarding projects to be funded were made by CANSA’s research committee, facilitated by external peer 

reviews, and with consideration of strategic focus areas and funds available. The funding arrangement with each university or 

institution required them to provide 25% of this funding should a project be selected for funding through the review process 

as described above.  

Projects were funded across a diverse spectrum of areas, targeting risk reduction, management and improved outcomes for 

the most common cancers in South Africa, including breast, cervical, prostate, colorectal and lung cancers. Types of research 

funded included research across the basic and clinical sciences and within the public health arena.  

After a decision was made in 2016 to increase the focus of funding on public health-related research, the funding call included 

a focus towards research in this field – an attempt to encourage applications from public health researchers. 

In April 2019, CANSA’s Board, approved the decision to review and revise the funding of external research projects through 

the Type A funding mechanism, thus withdrawing the funding call due to close 31 May 2019. This decision was driven by 

financial reasons, specifically limited growth in CANSA’s research programme investments, as well as a perceived need to 

better align CANSA’s research objectives and goals with critical cancer-control needs in South Africa, in light of the increasing 

burden of non-communicable diseases in South Africa, and the health system and other challenges which have prevented this 

from being optimally addressed.  

As such, CANSA embarked on a consultative process to establish the priorities and best investments of its research resources. 

This revision of strategy is intended to reposition CANSA’s research programme to better target the challenges of risk 

reduction, early detection and survivorship in South Africa to be more impactful. 
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Our Type A research focuses mainly on early detection and cancer risk reduction. Projects of up to a maximum of R300 000 

per annum each were funded. The maximum annual amount granted for funding was R400 000 per applicant. CANSA funded 

75% of grants only. Applicants’ relevant institutions augmented the remaining 25% for a period of three years.  

We continued to support 26 research projects at universities, granted bursaries to post-graduate students, and helped fund 

research initiatives. Projects are funded in the following areas of study: 

• Epidemiology and determinants of the burden of cancer in South African populations 

• Health seeking behaviours and early detection and diagnosis of cancer 

• Health promotion and risk reduction of cancer, with a particular focus on behavioural risk reduction 

• Optimal patient care, including rehabilitation and palliative care services 

• Other health services and health system research relating to the above categories 

• Health economics of cancer, including the economic burden of cancer and its risk factors, and cost-effectiveness 

research 

• Research relating to cancer biology/biochemistry/molecular biology as these relate to early detection, risk 

reduction and patient care 

See www.cansa.org.za for a detailed summary of projects currently funded 

  

HOW CANSA DETERMINES PROJECT GRANTS 

The rules and regulations governing the award of CANSA research grants is documented and is the guidance that grantees 

are required to follow should they be awarded a CANSA research grant in the Type A programme. Factors mainly used for 

determining grants include significance, relevance, innovation, approach, researcher, Institution/environment and feasibility.  

Determining grants – Type A programme:  

 

 

 

 

 

 

 

PUBLICATION AWARDS 

CANSA rewards researchers who publish their work in accredited journals with an amount based on the impact factor of the 

journal and the order of authorship. In the year under review, CANSA awarded R146 000 to seven researchers at three 

universities for 19 publications. Awarded to the following Professors: Ans Baeyens, Sinead Delany-Moretlwe, Maritha Kotze, 

Anna Kramvis, Ann Louw, Nyabadza Farai and Georgia Schäfer Georgia 

 

GRADUATES ARISING FROM CANSA GRANTED PROJECTS 

CANSA acknowledges the importance of building the capacity of a new generation of cancer researchers to further develop 

much-needed advances in cancer research in South Africa. Where appropriate, Type A grants permit students to work under 

the supervision of the principal investigator and grant holder to obtain a postgraduate qualification. A total of seven researchers 

completed their CANSA research grants. Emanating from these projects were the following 13 degrees awarded to students:  

MSc – 8  

PhD – 3  

BSc honours - 1 

MPH – 1 

Students are from Universities of Pretoria and Cape Town  

1
• Funding call

2
• Application - proposal

3
• Internal and external peer review

4

• Research committee discussion and 
decision

http://www.cansa.org.za/
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TYPE B RESEARCH: REDUCING RISK 
This is research conceptualised and conducted by CANSA, sometimes in collaboration with other institutions. Projects are 

typically smaller and focused on reducing public exposure to environmental cancer risks.  

OUR TYPE B RESEARCH FOR THE REPORTING PERIOD  

 
Topic Partner/s Description 

1 Knowledge, attitudes and practices 

regarding skin cancer in people with 

deeply pigmented skin: testing of 

CANSA information, education and 

communication materials 

SAMRC, 

University of 

Stellenbosch 

A quantitative study was undertaken in which fieldwork was 

conducted by Nielsen, the results of which have been 

published in two papers and used to inform the qualitative 

component of the study where we will also test our materials 

titled ‘Informing and developing a skin cancer prevention 

campaign for Black Africans in South Africa’. 

This component is still to be conducted. 

 2 Cancer-related lifestyle risk, 

knowledge, risk perception, and   

intention to screen in a socio-

economically diverse urban 

population in South Africa 

Wits School of 

Public Health – 

Master’s in 

Public Health 

student 

The CANSA Lifestyle Risk Assessment Tool was developed to 

assess modifiable risk factors for cancer, such as obesity, 

diet, physical activity, sexual and sun-related behaviours. This 

project will test the tool among other cancer perception 

parameters. 

3 Knowledge, attitudes and practices 

of traditional healers, primary 

healthcare service providers and 

men in rural Vhembe District, 

Limpopo Province, South Africa 

University of 

Pretoria, 

University of 

Venda 

South African Black men present with higher-grade and more 

advanced disease compared to other groups. Several findings 

from various undertakings of the South African Prostate 

Cancer Study show that men living in rural areas of South 

Africa are at a 1.6-fold greater risk of presenting with lethal 

prostate cancer than men from urban areas, the risk for lethal 

prostate cancer is significantly increased within the Vhembe 

district of Limpopo, and prostate specific antigen (PSA) 

screening will greatly alleviate the burden of prostate cancer 

in South Africa. 

Given the importance of knowledge and awareness of 

prostate cancer in screening and early detection, it is 

imperative to understand the knowledge, attitudes and 

practices regarding prostate cancer in this at-risk group (men 

in Vhembe) and that of service providers they may consult 

with (traditional healers and health workers). Also, given the 

extremely rural and remote setting, the findings of the study 

could inform an intervention to improve prostate cancer 

awareness and early detection in a highly-targeted and 

culturally-relevant way that could potentially become an 

applicable methodology in other rural settings. 
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TYPE C RESEARCH: ENHANCING SERVICE DELIVERY 
This is research conceptualised and conducted by CANSA, sometimes in collaboration with other institutions. Projects are 

focused on optimising services to cancer patients and addressing their needs. 

OUR TYPE C RESEARCH FOR THE REPORTING PERIOD INCLUDED  

 
Topic Partner/s 

 

1 An explorative study of 

mental health outcomes of 

cancer survivors staying at 

CANSA Care Homes 

University of Cape 

Town’s Knowledge 

Co-op – Master’s in 

Sociology student 

Mental health outcomes, including psychological and emotional effects 

of living with cancer through treatment and survivorship, are often only 

considered secondary to the direct treatment of cancer, while they have 

a significant impact on psychosocial health and quality of life. Findings 

from this study could help support and inform protocols in CANSA Care 

Homes for people living with cancer. 

2 Ironman (International 

Registry for Men with 

Advanced Prostate Cancer) 

 
Funded by the Movember Foundation, CANSA is co-ordinating South 

Africa’s participation in a global observational study on advanced 

prostate cancer (overseen by the Prostate Cancer Clinical Trials 

Consortium) aimed at determining the best way to manage advanced 

prostate cancer. Medical history, treatment information, blood samples, 

and patient-reported outcomes are collected from all participants to 

investigate which treatment and care practices deliver the best 

outcomes. The study aims to recruit 5 000 men globally, 450 of whom 

will come from South Africa, recruited from four different clinical sites 

working closely with CANSA. We’re excited to be involved with assisting 

and addressing South Africa’s highest incidence cancer in men. Ethical 

approval has been obtained at all sites and contractual agreements 

signed at two to date. University of Cape Town is the lead site and 

activation is expected in early 2021.  

 
 

AN EXPLORATIVE STUDY OF MENTAL HEALTH OUTCOMES OF CANCER SURVIVORS STAYING AT CANSA CARE HOMES 

This study seeks to describe the mental health outcomes of people living with cancer who are being supported through their 

treatment by CANSA at Care Homes. The research hopes to also describe the needs of people living with cancer at CANSA 

Care Homes. This qualitative study will utilise in-depth individual interviews with people staying at CANSA Care Homes in Cape 

Town, Western Cape.  

THE CANSA SEAL OF RECOGNITION 
CANSA created the CANSA Seal of Recognition (CANSA Smart Choice and CANSA SunSmart Choice Seal) to guide and 

encourage consumers to read product labels and to assist them in making informed choices, with the aim of promoting smart, 

healthy and balanced lifestyles. The Seal also helps consumers identify products free of toxins, carcinogenic, mutagenic and 

reprotoxic substances. Eligibility of the Seal is determined by CANSA standards and requirements in various categories based 

on local and international peer reviewed research.  

The Seal is also strategically applied to assist in cleaning-up consumer product categories containing undesirable substances 

by awarding the Seal to select non-offensive products in the same category and actively promoting it as such, encouraging 

competitors to follow suit when their market share starts to drop. For example, various cling-wrap brands available on retail 

shelves are now all PVC-free, with Sylko being the last ‘odd one out’ and eventually following suit to stop producing PVC cling 

wrap. 
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We constantly strive to apply our resources for maximum impact on the broader public by focusing on product categories 

consumed in mass.  

The CANSA Seal is awarded to consumer products that address cancer risk factors, thereby assisting in reducing consumers’ 

cancer risk and are categorised as follows:  

• Food – obesity and poor diet are two major risk factors that contribute to the development of cancer. Because of this, 

the CANSA Seal is awarded to edible consumer products that fulfil certain nutritional, processing and ingredient criteria 

to encourage a healthy, balanced lifestyle for cancer risk reduction. 

• Non-foodstuffs – all non-edible consumer products free from all known toxins, carcinogenic, mutagenic and reprotoxic 

substances, such as food storage and preparation products, personal care and cosmetics products, among others, 

are endorsed with our CANSA Smart Choice Seal. The same strict test requirements apply to non-edible consumer 

products wishing to qualify. 

• Natural environment protection – the CANSA Seal is awarded to products that offer protection against factors in the 

natural environment that may lead to cancer. In this category, consideration is given to solar radiation and water and 

air quality. Products include sunscreens, UV-protective garments, apparel and shade items. 

• Health programmes – health programmes that enhance education and awareness on factors contributing to cancer 

risk and resulting in improved, smart and balanced lifestyles are awarded the CANSA Seal. Products in this category 

also require proven research results to qualify for the CANSA Smart Choice Seal. It includes exercising equipment 

and courses, dietary guides, weight control courses and guides, smoking cessation courses, and subject-related 

books.  

Seven new Seal partners were announced in reporting period: 

• Infinity Care is a nappy brand manufactured in South Africa. It is the first of its kind in the industry to be awarded the 

CANSA Smart Choice Seal due to its lack of known carcinogens and hormone disruptors. 

• Lil Masters is a nappy manufacturer in South Africa. It was awarded the CANSA Smart Choice Seal as it is free of all 

known carcinogens and hormone disruptors. 

• Alzone E balm and baby balm are cosmetic products that have been awarded the CANSA Smart Choice Seal as it is 

free of all known carcinogens and hormone disruptors. 

• CF Products is a sunscreen brand that awarded the CANSA Smart Choice Seal as it complies with our sun protection 

criteria to offer efficient, safe sun protection. 

• Nunuki for little humans is a cosmetic brand that has been awarded the CANSA Smart Choice Seal as it is free of all 

known carcinogens and hormone disruptors. The Nunuki Sunscreen additionally complies with our sun protection 

criteria to offer efficient, safe sun protection. 

• Falke is a textile company which manufactures sun protection sleeves that can be worn during physical activity to 

protect the arms of the consumer against the harmful rays of the sun. For this reason it was awarded the CANSA 

Smart Choice Seal 

• Compassionhat is headwear designed specifically for cancer survivors and was awarded the CANSA Seal of 

Recognition status as a CANSA Smart Choice product aimed at improving quality of life and dignity. 
 

A detailed list of associated products can be found on www.cansa.org.za. 

As a result of the impact of COVID-19 on the South African economy and its businesses, our CANSA Seal programme income 

was also affected, showing a 10.34% decrease. Despite this, our CANSA Seal brands remain supportive, with the need to 

educate consumers on healthy living becoming more important than ever before. Our thanks and appreciation goes to all our 

partners who have supported us in our advocacy and awareness campaigns, as well as the public for their unwavering support 

of CANSA programmes and initiatives that aim to enable South Africa to become a cancer-free society.  

 

  

http://infinitycare.co.za/
https://www.compassionhat.com/
https://cansa.org.za/cansa-seal-of-recognition/apply-for-cansas-seal-of-recognition/cansa-seal-of-recognition-patient-care/
https://cansa.org.za/cansa-seal-of-recognition/apply-for-cansas-seal-of-recognition/cansa-seal-of-recognition-patient-care/
http://www.cansa.org.za/
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SOCIAL AND RELATIONSHIP RESOURCES 

 

 

 

 

 

 

 

 

 

 

HIGHLIGHTS 

CANSA’S TOP ADVOCACY CAMPAIGNS AND INITIATIVES FOR 2019/2020 

• National cancer control plans – the continued effort to see these implemented 

• Universal Health Coverage (UHC) – we continue to advocate for quality healthcare through the call for UHC 

• Ensuring development of policies for other cancers 

• Ensuring implementation of developed cancer policies – for example, cervical and breast cancer and palliative care 

policies 

• Following up on prostate cancer policy 

• Tobacco control 

• Anti-alcohol legislation 

• Access to treatment issues including advocating to fix the patent laws 

• Pain control 

• Comments on legislation 

 

 

CANSA’s social and relationship resources consist of the institutions and relationships within and between 

communities, groups of stakeholders and other networks, and the ability to share information to enhance individual 

and collective well-being. Our social and relationship capital includes: 

• shared norms, and common values and behaviours 

• key stakeholder relationships, and the trust and willingness to engage that CANSA has developed and 

strives to build and protect with external stakeholders 

• intangibles associated with our brand and reputation that we have developed and our social licence to 

operate. 

CANSA’s stakeholders 

Our stakeholders include members, donors and other funders, employees, media, beneficiaries, communities, suppliers, 

and creditors.  

 

 

 

CANSA’s social and relationship resources consist of the institutions and relationships within and between 

communities, groups of stakeholders and other networks, and the ability to share information to enhance individual 

and collective well-being. Our social and relationship capital includes: 

• shared norms, and common values and behaviours 

• key stakeholder relationships, and the trust and willingness to engage that CANSA has developed and 

strives to build and protect with external stakeholders 

• intangibles associated with our brand and reputation that we have developed and our social licence to 

operate. 

CANSA’s stakeholders 

Our stakeholders include members, donors and other funders, employees, media, beneficiaries, communities, suppliers, 

and creditors.  
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OUR SPONSORS, DONORS, PARTNERSHIPS, BUSINESSES, CORPORATES, HEALTH AND LOCAL GOVERNMENT 

COLLABORATIONS FOR 2019/2020 

• American Cancer Society 

• Breast Health Foundation 

• Bristol Myers Squibb Foundation 

• Cancer Alliance 

• Campaign for Tobacco Free Kids 

• Campaigning for Cancer 

• Childhood Cancer Foundation South Africa (CHOC) 

• Department of Dermatology – University of Kwa-Zulu Natal (UKZN) 

• Diabetes South Africa 

• Doctors without Borders South Africa (MSF) 

• Gauteng NCD Forum 

• Heart and Stroke Foundation of South Africa 

• Medical Research Council 

• National Council Against Smoking 

• National Department of Health  

• National Department of Health – Health Promotion 

• Patient User Network 

• Prevent20 

• Section 27 

• Sefako Makgatho University – Africa Tobacco Industry Monitoring (ATIM) 

• Treatment Action Campaign 

• Union for International Cancer Control (UICC) 

• UKZN Department of Public Health 

 

STAKEHOLDER ENGAGEMENT 
We strive to build on our trust, relationships and engagement with our stakeholders in the community. We realise the 

importance of the buy-in, active participation and feedback from all stakeholders. Towards the end of the reporting period, 

major adjustments were necessary in CANSA to manage the business risks and changes in our operating business model. 

This impacted on the communication outcomes.  

 How we engage Message 

Communities (the public) 

 

. Online and website clinical support 

. Membership opportunities 

. E-newsletters 

. Social media platforms 

. CANSA Help Desk 

. Videos 

. Virtual online events and webinars 

. Online surveys 

. Access to information and education, 

message of hope 

. Opportunity to get involved in the fight 

against cancer 

Survivors, caregivers and 

those affected by cancer 

 

. Dedicated and interactive 'Champions of 

Hope', 'CANSA Caring for the Carers' and 

Facebook sites 

. Solidarity, support and care 

. Sense of belonging by honouring and 

empowering 
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. iSurvivor and MBCiSurvivor - online 

programmes to help guide cancer survivors 

and metastatic breast cancer patients 

. Survivor network gatherings  

. Presence at all CANSA Relay For Life 

events 

. One-on-one training sessions and 

meetings 

. E-newsletters 

. CANSA Help Desk 

. Videos 

. Online and WhatsApp support groups 

. Virtual online events and webinars 

. Online surveys 

. Platform to spread their message of hope 

as champions in CANSA's programmes and 

projects 

Volunteers 

 

. Active participation in our health 

campaigns, service delivery programmes 

and income-generating projects 

. Face-to-face, conference, Zoom and 

Microsoft Teams training and meetings 

. Leadership opportunities and 

programmes to develop talent 

. Network and acknowledgement 

gatherings 

. Online application portal 

. E-newsletters 

. Roadshows 

. Annual Leader Volunteer Summits 

. CANSA Help Desk 

. Videos  

. Virtual online events and webinars 

. Online surveys 

. Education regarding the cancer challenge 

. Active involvement 

. Ownership in the fight against cancer 

. Sharing resources and talents in their 

communities 

Partners (corporates, donors, 

suppliers and government) 

 

. Integrated Report and AGM meetings 

. Roadshows 

. Donor recognition and network gatherings 

. Employee Wellness Programmes 

. Cause-related programmes 

. CSI partnership programmes 

. E-newsletters 

. CANSA Help Desk 

. Videos  

. Microsoft Teams facilities 

. Virtual online events and webinars 

. Online surveys 

. Opportunity to achieve their goals in respect 

of their social responsibility 

. Enhancing their image and credibility in the 

market through a meaningful partnership 

with CANSA 

. Employee wellness and development 

Employees 

 

. Regular emails and monthly reports 

. Regular HR newsletters  

. Quarterly 'Learning and Review' sessions, 

strategy and team workshops 

. Opportunity for learning and growth 

. Using talents, passions and abilities to 

make a difference in our communities in the 

fight against cancer 

. Social development programmes 
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. Monthly strategic forums and meetings to 

ensure integration and efficiency  

. Strategic training workshops 

. Face-to-face sessions 

. Talent management and development 

programme 

. Roadshows 

. CANSA Help Desk 

. Microsoft Teams facilities 

. Virtual online events and webinars 

. Online surveys 

. Mentorship and growth 

Governance structures 

(Board of Directors, sub-

committees and business unit 

councils) 

 

Executive Committee, CANSA 

Risk Management 

Committee, Quality 

Assurance Committee and 

Pensions Committee 

 

. Quarterly and regular feedback meetings 

. Network gatherings 

. AGM meetings 

.  Regular HR newsletters 

. Ad hoc workshops as needed 

. E-newsletters 

. Roadshows 

. Microsoft Teams facilities 

. Compliance and adherence to legislation 

. Risk management 

. Integrity 

. Transparency 

. Active involvement and participation in the 

fight against cancer 

 

CANSA WILL FURTHER PROMOTE STAKEHOLDER ENGAGEMENT IN THE FUTURE BY: 

• maintaining CANSA’s core brand as a truly South African brand  

• maintaining and enhancing efficiency through facilitating integration  

• increasing networking and maximising partnerships to promote CANSA’s health message and sustain CANSA 

• maintaining the digital media focus to enhance online interactive communities in support of CANSA 

• educating through online opportunities and interactive features, such as virtual streaming  

• promoting online support and digital service offerings. 

 

ADVOCACY  
CANSA's annual health awareness campaigns educate and promote behaviours that lower the risk of cancer. Our focus 

is to promote health and reduce exposure to cancer risk factors, including tobacco consumption, obesity, unhealthy 

diets, alcohol intake, physical inactivity and exposure to other known cancer risk factors. 

Our strategic objective for advocacy supports our vision and mission by educating, creating public awareness, and 

influencing decision-makers concerning policy making and legislation on cancer-control issues using evidence-based 

information and harnessing partnerships and alliance collaborations.  

In taking our advocacy strategy forward, several issues are taken into consideration when advocating, lobbying and 

mobilising civil societies about cancer-control issues, ensuring that all team members fulfil their mandate which is to: 

• educate the public about cancer 

• create public awareness about risk factors to reduce the risk of cancer 

• influence decision-makers concerning policy development about cancer-control issues using evidence 

• provide evidence-based information for escalating advocacy issues 
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• promote partnerships and collaboration 

• effectively highlight challenges patients face in the healthcare system  

• talk about cancer in a manner that demystifies stigmas attached to it 

• talk about the need for improved cancer equipment 

• talk about the need to improve access to cancer treatment and ensure equity of treatment and care for all  

• ensure social and psychological problems related to cancer are addressed by working with partners like the 

Cancer Alliance. 

 

ADVOCACY REGISTER 

We developed an advocacy register, known as the Advocacy Monitoring Tool (AMT), which was distributed to relevant 

users to record advocacy-related concerns.   

The purpose of the tool is to: 

• document key advocacy issues arising and their frequency 

• document the type of advocacy work we are involved with 

• reflect on what we have achieved and actions that have been effective or ineffective 

• plan and report 

• communicate on advocacy work over time 

• share lessons learned and best practices 

• encourage staff accountability for advocacy actions. 

To effectively address challenges faced in our advocacy work, it’s essential to document our activities, collect multiple 

sources of evidence, track progress and try to identify our contribution to cancer control countrywide. 

ADVOCACY TOOLKIT 

CANSA’s advocacy toolkit gives brief reference to the global approach to advocacy and how our local efforts will 

contribute to the attainment of the Sustainable Development Goals (SDGs). It gives a broad idea of areas of focus within 

CANSA advocacy and how these are aligned to the global context. In undertaking advocacy activities, CANSA believes 

that it important for us to ensure that: 

• a formal patient advocacy programme is in place at CANSA 

• a process of guiding patient advocates regarding interventions exists 

• a system is implemented to track and evaluate the trend of patient problems and complaints 

• patients’ rights and responsibilities are shared with them 

• measures are in place on how to manage and address patients and families with special needs or circumstances  

• patients and their families know who to contact if they have complaints or issues to raise 

• patient advocates are represented on appropriate committees to raise patient concerns, for example, safety, 

ethics and quality assurance committees 

• patient/family feedback is heard at leadership level  

• clearly defined policies and procedures are created for the patient advocacy programme.  

 

As the need for advocacy is an ongoing process, guided by different occurrences and circumstances, the development 

of this document will continually evolve, with the understanding that our grassroots advocacy initiatives will provide 

evidence for the need for advocacy, implementation, monitoring activities and evaluation to assess outcomes as and 

when situations change.  

Our advocacy department also has a dedicated email address allowing members to directly escalate issues. It continues 

to receive several enquiries for CANSA to assist and help with health insurance, individual rights regarding smoking in 

public places, banning of smoking in public places, cancer patients’ rights in the workplace as well as to address access 

issues to oncology treatment in certain regions 
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HEALTH CAMPAIGNS, PARTNERSHIPS AND ALLIANCES 
 

HEALTH AWARENESS CAMPAIGNS 

Early detection and health promotion are key to reducing cancer risk. CANSA achieves this through our national health 

awareness campaigns – SunSmart, Balanced Lifestyle, Anti-Tobacco and No Alcohol, Women’s Health, Men’s Health, Children’s 

Health and Youth Health.   

 

WORLD CANCER DAY 

World Cancer Day, managed by the Union for International Cancer Control (UICC) takes place each year on February 4, 

providing the platform for the world to unite and raise the profile of cancer in a positive and inspiring way. The theme centred 

around ‘I AM I CAN’ and celebrated its 20th anniversary which was launched at various CANSA Care Centres through our 

services and sustainability departments. Talks, exhibitions and screening activities were held at schools, hospitals and public 

platforms. CANSA Boland and ‘ILoveBoobies’ celebrated the 20th anniversary by screening employees of Checkers Wellington 

and members of the local community. The event was broadcast live on UICC’s Facebook where the team was interviewed by 

Princess Dina Mired, the then President of UICC. 

The theme was included in other CANSA health awareness campaigns, urging the public to commit to reducing their cancer 

risk through our risk reduction messages. 

 

WOMEN’S EMPOWERMENT CANCER ADVOCACY NETWORK 

CANSA was represented at the 6th Annual Women’s Empowerment Cancer Advocacy Network (WE CAN) – Africa Breast and 

Cervical Cancer Advocacy Summit that was held in Johannesburg in 2019. 

Attendees included advocates from neighbouring African countries, and other civil society groups.  It was an exciting 

opportunity to hear and share best practices including improving knowledge regarding management of advanced breast cancer 

in Africa and messaging for the human papillomavirus (HPV) vaccine and cervical cancer screening in Africa 

 

GLOBAL WEEK FOR ACTION ON NCDs  

As a member of the South African Non-Communicable Diseases Alliance, CANSA is dedicated to improving non-communicable 

diseases (NCDs) prevention and control worldwide. As part of the second ‘Global Week for Action on NCDs’ (2 – 8 September), 

CANSA hosted an event in Soweto. The aim was to educate about lowering the risk for cancer, heart diseases, respiratory 

diseases and diabetes to enable healthy living for all. An integrated approach involved civil society organisations, the health 

department and community members, including youth. 

Activities included cancer screening, lifestyle risk assessments and giving advice on leading balanced lifestyles. Further health 

screening provided was hypertension, blood glucose levels, and general health promotion and a smoke testing device for the 

lungs to promote anti- tobacco smoking was also used (Smokelyzer).  A youth led organisation that includes People 

living with HIV was part of the group that were conducting the HIV tests and information sharing on HIV. 

 

COMMUNITY HEALTHCARE OUTCOMES PROJECT 

The Community Healthcare Outcomes (ECHO) Project workshop was attended by our senior researcher who presented 

feedback on ECHO to CANSA managers and trainers. ECHO’s main objective is to build skills and knowledge of health workers, 

especially in under-resourced areas, through maximising the use of technology instead of relocating limited health 

professionals. While this project is still in planning phase, we are looking forward to implementing ECHO’s strategies.  
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CAPACITY BUILDING PROJECTS 

Sefako Makgatho Health Sciences University, in collaboration with the Africa Centre for Tobacco Industry Monitoring and Policy 

Research and the African Capacity Building Foundation, offered a capacity-building training course on tobacco industry 

interference in May 2019 in Pretoria. This is part of the project ‘Building Effective Tobacco Control Advocates in Africa’.  

The project aims to provide capacity-building support to African tobacco control stakeholders in target countries, specifically 

through offering a training course on tobacco industry monitoring and strategies for countering tobacco industry interference. 

The course is targeted at tobacco control advocates, including journalists and occasionally interested government officials. 

The course provided insight into the methods and tactics used by the tobacco industry to ensure they have a significant market 

share in Africa.  There was also opportunity for us to learn from other African countries on their current status in tobacco 

legislation, which seems to be way ahead of South Africa. 

 

PREVENT20 COALITION 

Prevent20 comprises over 20 cancer organisations hailing from around the world.  CANSA joined this coalition in July 2019. 

It promotes tobacco taxes as a powerful solution for large-scale tobacco-use prevention. It educates and activates cancer 

advocates to persuade their country governments to take up a smart tax policy as a critical cancer-prevention tool.  Through 

Prevent20, we can leverage our powerful and trusted voices to compel our governments to act to substantially raise tobacco 

taxes, make tobacco products less affordable and use the revenue generated to pay for cancer-control priorities, such as 

cancer screening and treatment. 

The movement’s name is in recognition of the more than 20% of all cancer deaths attributable to tobacco use – and completely 

avoidable. Cancer organisations, small and large, from every region of the world are signing on to Prevent20 to supplement 

their existing national tobacco control efforts. 

 

MULTINATIONAL LUNG CANCER CONTROL PROGRAMME 

CANSA’s national advocacy officer had the opportunity to attend the opening of the Addington Hospital Oncology Unit in 

Durban, funded by the Bristol Myers Squibb Foundation (BMSF). The new wing includes state of the art equipment for early 

diagnosis of lung cancer and lung-function diagnostic testing.  

In October 2019, CANSA had the privilege of hosting the BMSF delegation from the United States, the University of KwaZulu-

Natal’s Multinational Lung Cancer Control Programme (MLCCP) team, and cancer survivors. Through our presentation, we 

showcased our offerings linked to the MLCCP project. A survivor from our support group also shared her journey.  

A concept document for the MLCCP project was submitted during the year under review, along with a final budget. Next steps 

include drawing up a final legal contract with the MLCCP.  

 

CONTROL OF TOBACCO AND ELECTRONIC DELIVERY SYSTEMS BILL 

CANSA, National Council Against Smoking (NCAS), Heart and Stroke Foundation of South Africa and the South African Medical 

Research Council (SAMRC) are steadfast in campaigning for the new Control of Tobacco and Electronic Delivery Systems 

Bill to be passed which will make it easier for South Africans to choose smoke-free lives, regulate the danger of e-cigarettes 

and decrease the impact of second-hand smoke on the majority of the population, who are non-smokers.  

A campaign named, ‘Protect our Next’ which is supported by the Campaign for Tobacco Free Kids has been launched by the 

above organisations to ensure the Tobacco Control Bill is passed.  Also supporting the Bill is the Tobacco Control Alliance.  

According to the National Department of Health, South Africa’s Minister of Health is primarily focusing on the National Health 

Insurance (NHI), meaning the Tobacco Bill may take up to two years before it can be passed.  

CANSA continues monitor tobacco industry interference, which is currently aimed at obstructing the new Bill’s approval by 

Parliament, as we seek to implement the current Bill’s resolutions. 
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GLOBAL HEALTH SUPPLY CHAIN SUMMIT 

CANSA was invited to attend the Global Health Supply Chain Summit held in Gauteng from in November 2019. The conference 

focused on maximising the global health supply chain impact.    

A highlight of the conference was key-note speaker, Jay Iyer, CEO of the Access to Medicine Campaign. Underlying factors 

that contribute to the high costs of medicines and stockouts were matters on the agenda. Often stakeholders contributing to 

drug manufacturing funding are the ones able to influence the availability of medicines. The economy and profit opportunity 

affect decision-making on drug production. In cases where profit margin is low, drug companies may decide not to manufacture 

the drugs, leading to stockouts. This certainly creates an ethical dilemma. 

 

MIISKIN SMARTPHONE APP TO BENEFIT CANSA 

Miiskin and CANSA are working together to create awareness about checking your skin and moles for changes. Miiskin is a 

free user-friendly app for monitoring changes on the skin, although it doesn’t replace a doctor’s visit and isn’t a diagnostic 

tool. Any suspicious moles or abnormalities should be checked out by a dermatologist or medical professional. It’s another 

way to encourage people to be aware of skin changes and to monitor them. Extra functionalities can be accessed through a 

subscription that comes with a 30-day free trial and if consumers take this up, Miiskin donates 15% of subscriptions to CANSA 

to assist in implementing our risk reduction and support work. 

 

NON-COMMUNICABLE DISEASES ALLIANCE 

CANSA is a co-founder of the South African Non-Communicable Disease Alliance (NCD Alliance), along with the Heart and 

Stroke Foundation, Diabetes SA and the Patient Health Alliance of Non-Governmental Organisations (PHANGO) and its 27 

primarily patient–based groups. 
 

Our CEO attended a consultative meeting at the Department of Health in May 2019 to discuss the development of a new non-

communicable diseases plan for South Africa. Relevant stakeholders were involved and presented with the outcomes of an 

evaluation of the previous five-year plan, where only three of the 20 overall performance indicators were achieved. This 

evaluation was funded by the World Health Organization (WHO) and was conducted by an independent official.  

In the Department of Health’s budget for 2019/20, the non-communicable disease allocation was reduced by nearly 48%. 

HIV/Aids and communicable diseases still take priority. Our request to receive equivalent resource allocation as that of 

communicable diseases has not been accepted yet, leading us to continue our efforts to achieve this.  

 

FIX THE PATENT LAW CAMPAIGN 

CANSA, together with the Cancer Alliance, Doctors Without Borders, Treatment Action Campaign, Section 27 and other 

stakeholder representatives are advocating to influence and amend the patent law that will result in more affordable medicine 

for cancer and other chronic patients.  

 

The Fix the Patent Laws coalition and CANSA endorsed a submission made by the South African Health Products Regulatory 

Authority (SAHPRA) who drafted a guideline on access to unregistered medicines for human use through the provisions of 

Section 21 of the Medicines and Related Substances Act of 1965. These new guidelines, however, in terms of the view of the 

Fix the Patent Laws coalition, does not address the high cost of medicines in SA. We would like SAHPRA to exercise pressure 

on government to change the patent laws so that access to generic versions of registered medicines can be accessible.  

The WHO established a Global Fair Pricing Forum to address the global problem of the high cost of medicine, including cancer 

medicine. The second Global Fair Pricing Forum was held in April 2019 in Johannesburg attended by a member from the Fix 

the Patent Law coalition. The main purpose was to lobby the WHO to put pressure on government to change the patent law 

which restricts crucial medicine for cancer patients in SA for cancer treatment. CANSA provided significant visibility via social 

media to this event. 
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CANCER ALLIANCE 

The Cancer Alliance is a collective group of cancer control non-profit organisations and cancer advocates brought together 

under a common mandate to provide a platform of collaboration for cancer civil society to speak with one voice and be a 

powerful tool to effect change for all South African adults and children affected by cancer. 

CANSA supports the Cancer Alliance Advocacy Toolkit based on the PhotoVoice research outcomes of Dr Lynn Edwards and 

Linda Greeff. The Cancer Alliance has distilled this into nine priority areas of concern, which also align with the UICC World 

Cancer Declaration. For each priority area, the toolkit provides fact sheets, policy briefs and notes on how to meet the 

challenges, aimed at policy and decision-makers. We distribute and share information utilising all our platforms and highlight 

CANSA’s specific advocacy role. During the year, CANSA supported the Agricultural Sector toolkit, a campaign that helps SA’s 

farmers and farm workers see the warning signs of cancer to help each other catch it early. 
 

 

DEPARTMENT OF HEALTH  

CANSA works closely with the Department of Health (DoH) to provide essential cancer-related services and advocate for fair 

and equal access to cancer treatment for all.  

Our staff and volunteers are often mobilised to participate in health exhibitions, health screenings, counselling, testing and 

health education talks including talks regarding on sexual reproductive health and contraception. CANSA’s Men and Women’s 

Health materials included the logo of the national Department of Health as part of the National Cancer campaign to further 

promote awareness. 

We continue to play a vital advocacy role in the following:  

• Presidential Health Summit Advocacy Working Group task team  

• Health Service Provision Commission 

• Health Users Commission 

• Health Compact 

• Research on Health Economics of Cancer 

• Universal Health Coverage 

• National Health Insurance Bill 

 

UNION FOR INTERNATIONAL CANCER CONTROL 

CANSA is regularly invited to participate in webinars of the work conducted by the Union for International Cancer Control 

(UICC) for learning purposes and to receive inputs and updates on cancer-control, particularly in the African context.  

The UICC World Health Leader Summit was held in October 2019 in Kazakhstan, which was attended by our CEO. This summit 

provided key views and perspectives on how the cancer burden can be tackled and what the current global best practices are 

in the fight against cancer.  

Other noteworthy advocacy events: 

• The UICC actively participated in the United Nations Civil Society Hearings for Universal Health Coverage in September 

2019.  

• In May 2019, our advocacy team participated in the UICC Afro Consultation Forum on a draft global strategy towards 

cervical cancer elimination.  

• CANSA is represented on the World Cancer Advisory Group 2020 led by the UICC.  

• CANSA is further represented on the World Cancer Day Advisory Group by the Head: Marketing & Communication  
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THE MACHI FILOTIMO CANCER PROJECT 

CANSA is a partner of the Machi Filotimo Cancer project, a new non-profit established in 2019 creating awareness about cancer, 

educate on early detection and to render palliative care to Cancer patients.  It refers patients or needs for public education to 

CANSA for a fee.  

 

FOCUS AREAS FOR THE YEAR AHEAD REGARDING ADVOCACY INCLUDE: 

• Training of Traditional Health Practitioners  

• Workshop of volunteers on grassroot Advocacy  

• Advocating for cervical cancer campaign  

• Developing CANSA Advocacy strategy  

• Advocating for partnership with organisations working with children with cancer  

• Advocating for improve equitable access to pathology, radiation therapy, surgery, chemotherapy, and 

palliative care services 

 

PROMOTING THE CANSA BRAND 
CANSA strives to remain a relevant source of commentary on cancer-control issues through our strong working relationships 

across all media platforms and mediums. We provide factual information for the media to be disseminated by all communication 

mediums to enhance awareness and educate the public. Active surveillance of the CANSA brand happens across all online 

platforms. 

During the past year, CANSA achieved media exposure amounting to the value of over R200 million (advertising-value 

equivalent).   

The SABC Foundation once again proved to be a valuable media partner in sharing and promoting our health messages and 

CANSA Shavathon campaign. Many more media partners such as DStv, Primedia, Caxton Group, Media 24, Purple Moss 

Media, Profusion Media and Your Wellness Matters came alongside us to provide exposure via online, broadcast and print 

channels.     

We continued producing videos to promote our service offerings and cancer survivor stories and to support our marketing 

efforts. Four videos were produced during the reporting period and can be viewed on our website:  

• CANSA Employee Wellness Programme 

• CANSA Research 

• ‘Don’t Fear the Finger’ 

• How to Conduct a Breast Self- Examination. 
 

PRO BONO SERVICES  

CANSA enjoys the pro bono services of Newsclip, who provide news analyses of coverage received through print and broadcast 

platforms nationally. Through regular updates, we’re able to monitor and report on all exposure received and show that our 

health message is being received by most communities, even the rural and under-resourced regions, and those with limited 

access to health services.  

 

PROMOTING HEALTH AWARENESS  

CANSA was represented on the editorial committee of Life magazine, managed by the Life Healthcare Group and printed 

quarterly. We consult on cancer and health-related topics and contribute articles to the magazine, which is distributed to all 

Life Healthcare’s clients, staff and patients at their hospitals around the country. The print version was discontinued as of 

January 2020. 
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We partner with the Buddies for Life lifestyle magazine published bi-monthly, specifically supporting the ‘Oncology Buddies’ 

section catering for cancer awareness, education and support. CANSA’s service offerings are included in the annual Cancer 

Survivor Guide and its online version.  

INTERACTIVE COMMUNITY ENGAGEMENT 

CANSA has a fully interactive website providing reliable and accurate information. We also make use of social networking 

platforms and GivenGain's online fundraising tools to stay in touch with our stakeholders. 

We use an online communication platform, Touchbase Pro, that provides direct electronic marketing, design and targeted 

email and mobile messaging. 

Google Ads is utilised, giving CANSA up to USD10 000 worth of search engine advertising free of charge per month.  

 

ENGAGING BY NUMBERS 

• 23 media releases distributed reaching over 12 300 media partners 

• 38 e-newsletters and 16 targeted emails distributed reaching over 1.1 million subscribers 

• 1 807 new e-newsletter subscribers 

• 4 internal newsletters to staff and volunteers  
 

WWW.CANSA.ORG.ZA 

CANSA’s website, consisting of an average of over 1 293 pages of information, currently includes over 330 fact sheets (on 

more than 170 types of cancer), position statements, and cancer and nutritional guides. Over 664 000 pages were viewed by 

more than 283 000 visitors. This site provides information on CANSA’s care and support services, coping with cancer, 

treatment, carcinogens and possible carcinogens, nutritional guidelines regarding cancer, screening and testing for cancer, 

and how to lower the risk through leading a balanced lifestyle.  We feature an interactive and quick response ‘Write on our 

Wall’ and ‘Comments’ section to allow the public to interact with us.  

A total of 31 new fact sheets were compiled, 194 were reviewed and updated, and fact sheets were downloaded 11 000 times 

through Researchgate and tertiary institutions from all over the world.  

Interaction and engagement remain constant, especially during international and national campaigns. Most visited pages 

were:  

• CANSA Care Centres’ contact details 

• Hubbly bubbly or hookah smoking increases cancer risk 

• Donating human hair to make wigs  

• Availability of wigs 

• Screening and early detection 

• How to reduce your cancer risk 

• 10 useful tips to help you quit smoking.   
 

Interest in anti-tobacco awareness and how to quit smoking increased. Visitors to the website looked up further information 

on No Tobacco, Balanced Lifestyle, Childhood Cancer, Men’s Health, Women’s Health, CANSA Care and Support, Volunteering, 

How CANSA Helps, and Nutritional Guidelines. The ‘dangers of hubbly bubbly’ once again proved to generate the most shared 

posts on our social media platforms and visits on the website. In this reporting period, an online application to recruit volunteers 

was implemented.  

 

CANSA HELP DESK 

Our trained information officers continue to empower, inform and support patients, their caregivers, families and friends by 

providing up-to-date and credible information about cancer and resources in a personalised, confidential and timely manner.  

http://www.cansa.org.za/
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The Info Centre was renamed to the CANSA Help Desk in March 2020. The CANSA Help Desk facilitates info requests from 

the toll-free line, emails to info@cansa.org.za, ‘Ask CANSA’ on our website, Facebook Support Groups and dedicated WhatsApp 

lines in English, Afrikaans, isiXhosa, isiZulu and Sesotho while the phone service is available in English, Afrikaans, isiXhosa 

and isiZulu 

Our Helpdesk responded to over 12 681 enquiries for support and information via telephone, WhatsApp, email, website and 

social media  

The top five categories that we received the most enquiries about:  

• Risk reducing screenings – 1 174 enquiries 

• Hair donations – 850 enquiries 

• Volunteering – 569 enquiries 

• Support and counselling services – 535 enquiries 

• Wigs – 410 enquiries 

The top five cancers most asked about breast, cervical, prostate, colorectal and brain / pharyngeal cancers 

The top five languages 

• English – 2 133 enquiries 

• isiXhosa – 833 enquiries 

• isiZulu – 659 enquiries 

• Afrikaans – 256 enquiries 

• Siswati – 201 enquiries 

 

SOCIAL NETWORKING PLATFORMS  

Social networking continues to be a valuable platform for CANSA's interaction with our stakeholders. We have a presence on 

Facebook, Twitter, Instagram, LinkedIn, YouTube and Pinterest. Further, we use SlideShare to share information with the 

public. 

CANSA enhanced its Facebook presence in regional communities. A total of 25 regional Facebook pages are ‘liked’ by more 

than 67 000 followers. Our national Facebook page has over 21 500 followers. Instagram proves popular and growing, with an 

increase of more than 37% in our follower base. Twitter provides a communication base in a more instant timeframe, especially 

during events. Focus was placed on Pinterest, which is seeing revival, along with LinkedIn and YouTube. 

 

ONLINE CARE AND SUPPORT  

Facebook groups for 'Champions of Hope' and 'CANSA TLC' are aimed at individuals with specific needs and serve as a support 

and counselling platform for cancer survivors, their loved ones and those affected by cancer. The group format is suited 

towards member inputs, discussion and participation, and serves as a platform to share care and support between members. 

The group has a ‘family feel’ as members are quick to encourage and share advice with fellow members. CANSA shares fact 

sheets and information regarding our services and refers members to their local CANSA Care Centres for support. A growth 

of 14% was shown in membership.  

There is also a Facebook support group, ‘CANSA Caring for the Carers’, for caregivers of cancer patients. We share information 

aimed at helping caregivers nurture themselves, as well as fact sheets and information about our services to help them care 

for their patients. Caregivers are invited to share their story and wisdom with others in the group. This group showed growth 

of 31%. 

mailto:info@cansa.org.za
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We continued our presence on the SlideShare platform to share our cancer education and health information more effectively 

through PowerPoint slideshows on the website and social media. Our health information slide shows were viewed over 121 000 

times last year. 

 

CANSA SOCIAL MEDIA MEMBERSHIP ONLINE GIVING  

Fund raisers are recruited and nurtured as online champions called ‘activists’ who create, advertise and manage their own 

fundraising initiatives for CANSA through a GivenGain platform made available on our CANSA website. More than R1.2 million 

was raised on all CANSA websites via this platform. The site also allows for activists to select a specific national project to 

support – CANSA Shavathon, CANSA Relay For Life, Cuppa For CANSA or CANSA Active. Three new platforms were added in 

the reporting period, namely Back-a-Buddy, Forgood and Loving Thy Neighbour, to further generate funds and awareness. 

 

CUT FOR THE CAUSE  

We received 2 767 donated hair ponytails to make wigs for cancer patients, mostly received at annual Shavathon events. Many 

of our hair donors have special messages and reasons why they are donating their hair – either they have lost a loved one to 

cancer or would like to make a cancer survivor feel beautiful again. Our hair donors come from all walks of life and include 

little ones. Wigs are handmade and it’s a lengthy process resulting in 87 wigs being distributed by our Head Office in this 

reporting period.  

 

PARTNERING FOR THE CAUSE  

Tempest Car Hire proudly partners with CANSA as a car rental sponsor and supplier. Tempest offers short-term car rental 

services to the leisure and domestic corporate markets. 
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NATURAL RESOURCES 

 

HOW WE STRIVE TO REDUCE OUR ENVIRONMENTAL IMPACT 

RECYCLING WASTE 

• Recycling is highly encouraged at CANSA Care Centres, with recycling bins available for widely recycled items, such 

as plastics, cardboard and glass.  
 

REDUCING OUR CARBON FOOTPRINT 

• As far as possible, we conduct our internal operations online to reduce environmental impacts. This not only saves 

on CANSA’s operating costs, but it also reduces our use of paper and decreases our carbon footprint through limiting 

the need to travel to meetings.  

• Certain CANSA Care Centres are now operating as fully virtually supported centres in further efforts to lower our 

carbon footprint. Those in need of our services at these centres are able to access them from the comfort of their 

homes or care facilities without needing to travel. Electricity usage is also greatly reduced by limiting the need for 

physical care centres.  
 

REUSING WATER 

• Plans are in place to install grey-water systems (JoJo tanks) at certain CANSA Care Centres in the next financial year. 

We hope to significantly reduce our water usage by incorporating grey-water mechanisms for uses such as toilet 

flushing.  
 

ENVIRONMENTALLY FRIENDLY WASTE DISPOSAL 

• CANSA is supported by Compass Waste, our medical waste service provider, who shares our high standards of 

accountability to ensure waste is processed and disposed of in an environmentally sound and responsible manner.  

• Infectious and sharps waste is treated using Compass Waste’s eco-friendly autoclave technology, which involves 

steam sterilisation at elevated pressures and temperatures to decontaminate our microbiological waste. This process 

is non-toxic, inexpensive and highly effective.   
 

LOOKING FORWARD 

• CANSA will continue implementing methods and processes to reduce our environmental impacts where possible. 

We’re committed to eradicating cancer in our society, and this includes ensuring our natural environment supports 

this goal.  

  

Natural resources comprise all renewable and non-renewable environmental resources and processes that provide 

goods or services that support the past, current or future prosperity of an organisation, including: 

• air, water, land, minerals and forests 

• biodiversity and eco-system health. 

While CANSA interacts with all six ‘capitals’ or ‘resources’ to some extent, the use of natural resources in our service 

offerings is relatively minimal and has a minor impact on our operations. Nevertheless, we make every effort to reduce 

our environmental impact to conserve natural resources for generations to come.  
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FINANCIAL RESOURCES 

 

 

 

 

 

 

 

UNAUDITED FIGURES AT TIME OF PRESENTATION / PRINT 

 

CHIEF FINANCIAL OFFICER’S REPORT 
CANSA’s financial sustainability is crucial to being able to reach the people who need our assistance the most. The five national 

fundraising drives we host annually attract approximately 52% of CANSA’s sustainable income. These projects are carried out 

in communities across South Africa by our fundraising staff and volunteers and, through these initiatives, we are able to raise 

funds while simultaneously showcasing their impact in educating the public. Our biggest focus this year was on decreasing 

our expenses, which was successfully achieved through partnering with various businesses countrywide who contributed 

significantly to CANSA’s income.  

Our income projects are carefully planned and implemented to offer something valuable to each community, partner, sponsor 

and donor, including a health-specific theme and merchandise link as our way of giving back to those committed to CANSA’s 

cause.  

All initiatives typically follow an event-based approach, however, towards the end of our financial year, the impact of COVID-

19 saw our organisation shifting to online and virtual events.  

The economic decline over the past years directly contributes to the public’s ability to donate, which makes adapting our 

approach to each project vital to growing income and limiting project expenses.  

The success of our events is measured in more than income generation alone. CANSA fundraising initiatives create platforms 

for individuals and businesses alike to join hands in the fight against cancer, thereby enhancing cancer awareness and 

education and highlighting the support available through CANSA.   

 

OUR STRATEGIC VALUE CREATION 

To ensure our long-term and sustainable strategic value creation, CANSA combines the following:  

• Careful project planning – a ‘blueprint’ approach 

• Thorough income-generation tracking 

• Annual implementation of new, innovative and market-related initiatives. 

CANSA’s financial resources are the pool of funds acquired through donor and sponsorship funding, fundraising 

initiatives, merchandise sales and royalty fees that allow us to provide our services, conduct our research and create 

cancer awareness for the greater benefit of the public.   
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We keep track of new technologies and changes in business models to align our organisation with the most effective long-

term financial sustainability methods and meet our stakeholders’ expectations. This ensures a strong foundation on which to 

build year-on-year and our ability to adapt our short-, medium and long-term offerings according to internal and external 

environment changes. This was especially evident in our ability to shift from physical fundraising events to online and virtual 

events in a short timeframe due to the unforeseen pandemic.  

Maintaining strong, long-term relationships with our partners, donors, sponsors and beneficiaries is important as their 

continued support contributes to our sustainability.  

 

OUR FUTURE PROSPECTS 

• Shifting to online fundraising campaigns allows us to enter new markets and enhance our event and project approach 

for current and potential clients 

• Our CRM/CSI partnership approach increases opportunities for new avenues of income generation and curbing of 

event costs 

• CANSA fund development is a national business focus utilising knowledge from the past to ensure current and future 

initiatives secure our sustainability. 

 

MANAGING OUR FINANCIAL RESOURCES 

Managing our cash flow and assets is a key part of successfully delivering on our purpose. We continually assess and monitor 

our resource provision, deployment and coordination, as well as our debtors, stock and assets. Corrective measures are 

implemented as needed to ensure we meet our goals and objectives in a financially healthy manner.  

 

Depreciation policy 

In the year under review, Exco reviewed the depreciation policy and agreed on the following changes for depreciation from 1 

April 2018: 

• Vehicles: from 20% to 10% per annum (if in use)  

• Furniture and medical equipment: from 10% to 5% per annum (if in use)  

• Computers: 20% per annum (five-year life expectancy) 

• Buildings: 2% 

• Land: 0%  

 

The reviewed depreciation policy was discussed with our external auditors, Deloitte, who are in support of the revision and 

will oversee the depreciation recalculations for assets.   
 

Debtors 

Debtors management reports are conducted and managed monthly. Our focus is on reducing 90- and 120-days outstanding 

amounts. Our GM: Risk and Procurement oversees this process and communicates accordingly with the business units via 

our Financial Managers. 

Suppliers and banks 

CANSA was shown to have good supplier relationships, with most of our major suppliers giving us below market rates on their 

goods and services and others helping to make considerable savings.  ABSA Bank savings are presently being validated and 

consolidated which will take time to finalise.  
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MONITORING OUR COSTS 

To control our costs, all expenditure requests are reviewed and approved by our CEO.  

Owing to the deficit forecast, increased cost saving opportunities were identified across all departments, with a special request 

from the CEO to implement the following measures until the financial year end: 

• Vacant and new positions to be evaluated before any new appointments are made 

• Travelling and accommodation expenses to be minimised and made only when necessary – online technology is 

encouraged for meetings and consultations 

• Itineraries to be planned more efficiently with every cost-saving measure in place, such as planning ahead for the 

busy project periods and coordinating travel arrangements  

• Staff encouraged to make suggestions for cost-cutting initiatives and income-generating ideas. 

 

OVERSEEING OUR RESULTS 

Financial results are monitored monthly according to our budget, with our year-end forecasts updated regularly. We address 

negative variances to ensure corrective actions and back-up plans are in place. Risks are proactively assessed and monitored 

for all budgeted events and income-generation initiatives to avoid any preventable income loss. Our senior leadership is hands-

on, offering guidance and assistance to departmental managers and ensuring funds are managed as effectively as possible.  

 

FORENSIC AND EXTERNAL AUDITS AS PER THE AUDIT AND RISK COMMITTEE 

During the reporting period, forensic audits were conducted by our independent forensic auditors, Deloitte. The audit was on 

track to be finalised in November, aided by regular progress meetings and assistance from the CANSA finance team.  

The audit uncovered that CANSA was an unfortunate victim of an internal fraud incident involving extortion via email. The 

employee involved in this incident knowingly withheld information and prevented the detection and occurrence of fraudulent 

actions against CANSA. The forensic audit was extended to investigate a further two email attempts to extort money from 

CANSA. 

To conclude the audit, the forensic team performed a thorough investigation into CANSA’s expenditure for the 2019/2020 

financial year based on the second and third fraudulent email payment requests received and obtained access to the 

employee’s personal email, computer and bank accounts. A digital forensic report was obtained as evidence of the WhatsApp 

communication between the employee and the scammer.  

In addition to the losses above, we have noted a potential liability to the South African Revenue Services (SARS) arising from 

the VAT Input wrongly claimed using some of the fraudulent invoices. Management’s best estimate of the potential VAT liability 

has been included in these financial statements. Processes for regularising the matter with SARS are currently in progress 

The external and forensic audits ran concurrently and were concluded in November 2020. 

The Directors and management have taken steps to strengthen the internal control environment and improve risk mitigating 

activities. These steps include: 

• Pursuing the former employees and the fraudulent supplier for recovery of the losses and overpayments 

• Obtaining advice from a tax expert on how to resolve the estimated SARS VAT liability and reporting of the former 

Finance Manager to SARS for the undeclared income relating to the irregular payments as well as reporting them to 

the South African Police Services (SAPS) for criminal investigation. 

 

 

 

 

 



 CANSA 2020 INTEGRATED REPORT 

 

Improving the internal control environment through: 

o Streamlining of the finance and risk management functions 

o Assessing the internal control environment to identify potential weaknesses which need to be addressed 

o Implementing corrective action recommended by the forensic auditors as well as the external auditors as appropriate 

to enhance the system of internal controls 

o Training of staff and promoting regular awareness of CANSA’s anti-fraud and corruption initiatives.  

 

INCOME-GENERATING BUSINESS PLAN 

An income-generation business plan was drawn up to align with the new reform model, resources and structure and informed 

our 2020/21 budget. We continually strive to improve our current strategies by increasing resource allocation efficiency and 

optimising income growth.  

The focus for this plan was on all well-established CANSA national projects as sustainable income streams, with the aim to 

renew and refresh them to keep public interest. We also carefully analysed community special events, executed by contracted 

volunteers, to build on those with the greatest potential for high net profit and growth. 

Additionally, plans were developed to strengthen and enhance relationships with existing partners and seek prospective 

partners, with the focus on utilising our CRM/CSI partnerships to strengthen the projects. Substantial changes were made to 

our Head Office team to ensure more effective role divisions and cost efficiencies for CANSA by, for example, combining roles 

to drive CSI partnerships more effectively in the Northern and Southern regions of the country.  

When COVID-19 showed potential to impact our income, we investigated mitigation plans and new ways of carrying out projects 

for 2020/21. These strategies were activated in March 2020 and are continually evaluated and expanded through various 

forums and strategic teams. The CANSA team further revised the new model and budget to reduce operational expenses in 

counteracting projected losses from COVID-19.  

 

MITIGATING COVID-19 IMPACTS 

CANSA undertook the following actions to mitigate losses from COVID-19:  

• Facilitated and monitored the cost-saving interventions for the CANSA Reform Model including negotiations with 

external suppliers and service providers for cost savings. CANSA is in ongoing discussions with suppliers.  

• Monitored financial results monthly according to budget and addressed negative variances to ensure budget bottom-

line achievement using income trackers and sustainability dashboards. This was more challenging as financial 

statements were delayed due to our finance team being heavily involved in assisting with the forensic audit and 

internal investigation.   

• Oversaw cost controls through stringent expenditure approvals. A moratorium was placed on certain cash-flow 

expenses by the CFO. Outstanding debtors and amounts owed to CANSA were followed up on and recovered.  

• Tracked and monitored internal audits, specifically addressing recurring non-compliance and new risks. Our internal 

auditor submitted an audit plan to the CEO, aligned with our new model and addressing fraud prevention going 

forward. The national lockdown complicated audit planning, but it was determined that audits of documents able to 

be submitted via email would be carried out and the plan adjusted as the lockdown developed.  

• Stringent monitoring of debtors, stock and asset management. CANSA appointed a contract worker to assist with 

stock taking and debtors age analysis follow up. This was also delayed due to the lockdown, but the initial progress 

made meant that nearly 50% of this debt was cleared by the end of March 2020.  
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OUR FINANCIAL SUSTAINABILITY 
Apart from CANSA’s national fundraising projects, which are our largest income generators, other avenues for our financial 

sustainability include:  

• CANSA Seal of Recognition royalty fee structure: previously, we charged a royalty fee of 1% on turnover resulting 

from a proprietor’s partnership with CANSA and use of our trademark. During the reporting period, to ensure the 

satisfaction of our partners, we made the shift to a royalty fee of 2% on gross profit instead.  

• E-shop: the establishment of an e-merchandise platform will enable CANSA to develop a new controlled income 

stream through merchandise sales. While this has not been launched yet, a business plan is in place and external 

service providers are being reviewed to develop this platform.  

• Mail appeals: DMI, an outsourced company, manages our mail appeal programme, which calls for donations via mail. 

Without having to take this programme back in-house, DMI has committed to work towards a larger net profit by 

increasing their efforts to expand the online mail appeal programme.  

 

FUNDRAISING PROJECTS 
 

CANSA RELAY FOR LIFE 

Introduced in 2005, Relay For Life is a global initiative that annually unites more than 30 countries in the fight against cancer. 

Global recognition is given to this programme for its consistently high-quality events. During the current financial year, we 

celebrated 15 years of Relay For Life’s success as our flagship fundraising and awareness drive.   

In the reporting period, the impact of COVID-19 impacted certain events resulting in postponement to the current financial 

year. Some smaller events did occur with strict increased safety protocols in place.   

A snapshot of CANSA Relay For Life’s highlights for 2019/20:  

• CANSA hosted 88 CANSA Relay For Life-related events that brought together 3 782 registered survivors, 1 979 teams 

and 27 252 active participants. 

• Global Relay For Life partners: 28 169 teams with 43 364 registered survivors 

• Project expenses were 10.56%, with an annual income generation of over R6 million.  

 

GLOBAL HEROES OF HOPE 

CANSA is proud of our Relay For Life Global Heroes of Hope who are survivors that promote participation in Relay events, 

share their cancer stories and promote awareness about our care and support programmes. 

This great honour was awarded to cancer survivors: Alna Norma Kraak (Mamre in Western Cape), Claudine Venter (East Rand), 

Elise Fourie (Pretoria), Lettie Korb, Malikadevi Maharaj (Newcastle), Nadine Liebenberg (Kimberley), Elizabeth Bezuidenhout 

(Springbok, Northern Cape), Daphne Priscilla James (Mossel Bay), Lyn England (East London), Freda Botha (Ladybrand, Free 

State) and Gerrit Kortje (Ceres, Western Cape) 

 

CANSA RELAY FOR LIFE SUMMIT 2019 

The annual Relay For Life Summit was held in May 2019, attended by over 100 delegates. The theme ‘Why do you Relay’? was 

well received by all staff and volunteers and formed the platform for the summit presentations. The foundation for the success 

of the 2019/2020 event calendar is firmly set with all CANSA Relay For Life chairpersons who left with new insights and 

enthusiasm for the work ahead of organising their events. 
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CANSA SHAVATHON 

One of our most well-known fundraisers, the 17th CANSA Shavathon which took place in end February and early March 2020, 

provided the opportunity for communities to shave, spray and donate – giving HOPE a new colour. Participating provides an 

opportunity for everyone, young or old, to be involved by spraying or stencilling their hair, or shaving their head, or donating 

a ponytail that will go towards making wigs for cancer survivors. Events were hosted nationally with great support from the 

media to enhance their success. Thanks to many malls and shopping centres that provide space for Shavathon events at no 

cost and to long-standing partners Globeflight, Aerosol, Wahl, Limegreen and Newsclip. 

Our corporate approach during March was influenced with the COVID-19 outbreak resulting in less companies and businesses 

hosing events.  

Media partners raised awareness to promote the Shavathon campaign through Public Service Announcements (PSA’s) 

provided by national and regional media partners.  Thanks mainly to the SABC Foundation and Primedia for helping to boost 

Shavathon via radio and TV ads. The launch event in February 2019 was broadcast on SABC 3 Expresso show with Globeflight, 

our official Shavathon couriers as hosts. It included a Shavathon event and cycling extravaganza to raise funds by sponsored 

R1 for every kilometre cycled. The Lions rugby team, Izelle Hoffman (Lifestyle Chef), Mr South Africa and  

Many popular community radio stations hosted live broadcasts on 2 and 3 March 2019.  Hot91.9 FM in Johannesburg did a 

live broadcast at Randridge Mall for the fifth consecutive year. Thanks to radio personalities and cancer survivors Mark Pilgrim 

and Jeremy Mansfield for continued support for CANSA Shavathon. Oher celebrities joined to make the event a success. 

To lessen the impact of COVID-19 on this campaign going forward, we will shift the focus to online and virtual events where 

possible. A key focus will be our merchandise offerings, including new hair colour products as an innovative way to keep 

people involved. 

 

CUPPA FOR CANSA 

In 2019, CANSA provided survivors and caregivers with the opportunity to share their story through ‘My Cuppa, My Story’. 

The theme was embraced by individuals who utilised this platform to share their journey and create hope.  Our national tea 

sponsor, Five Roses, added extra flavour to this campaign by sponsoring teabags with every CUPPA mug sold. 

Our Cuppa events can be hosted by corporates, organisations, schools or individuals. Shoprite Checkers’ in-house Cuppa 

events typically generate about R1.3 million annually but were delayed during the 2019 calendar year. Because of this, Cuppa 

hostess and corporate events were aggressively promoted to make up for the potential loss from our Shoprite Checkers 

events. They successfully brought in much higher revenue than previous years. Additional hostess events were planned in 

regions to assist with the potential loss, but we worked hard to negotiate with Shoprite Checkers to get their commitment in 

hosting an additional national in-house event before year-end to secure CANSA’s income from this project. Shoprite Checkers 

hosted a national Pancake Day at their stores in February 2020, to raise funds for CANSA.   

Going forward, our focus with Cuppa For CANSA will be on virtual and online events, but still hosting physical fundraising 

initiatives where possible.  

 

SANLAM AND CANSA  

In 2019, SANLAM’s business focus shifted from golfers to road runners, consequently leading us to host the Sanlam Cancer 

Challenge and the Sanlam Cape Town Marathon concurrently. 

The 2019 Sanlam Cancer Challenge club competitions were successfully completed despite a change in format. The members 

of SAGES (members of golf clubs who have reached the age of 50) once again raised income to support their local CANSA 

Care Centre initiatives.  
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A Sanlam Brokers’ Day was held in 2019 which gave us the opportunity to express our gratitude to Sanlam for the last 26 

years of fundraising support, having raised more than R50 million over the years. Sanlam withdraw as the national sponsor 

for the Sanlam Cancer Challenge.   

Although this is the end of a historic fundraising project, CANSA’s relationship with Sanlam is stronger than ever, and the new 

income-generating avenue of the Sanlam Cape Town Marathon took place with CANSA as a primary beneficiary. Sanlam and 

CANSA is focused on growing income over the next three years to match that of the Sanlam Cancer Challenge.  

Sanlam further endorsed a cancer app, Cancer DOJO, developed by a cancer survivor. In association with Sanlam, CANSA 

awarded the app its CANSA Seal of Recognition, recognising it as a Smart Choice in the category of patient care.  

Owing to COVID-19 and club closures, a new CANSA Golf Tournament will be launched in 2021 with new sponsors in 

partnership with Golf RSA, Women’s Golf SA and the SA Golf Association.   

  

CANSA ACTIVE PROJECTS 

Promoting healthy, active lifestyles has become one of the most prominent characteristics in the sporting arena, with CANSA 

staff and volunteers carrying out sunscreen activations at events and sporting ambassadors coming onboard to run, walk and 

swim for the cause. Local and national events were successfully implemented until the end of February 2020, however COVID-

19 severely impacted certain events, including the cancellation of international events traditionally hosted in the Western Cape.  

The Absa Cape Epic mountain bike event was cancelled one week prior to the event, followed by the cancellation of the Two 

Oceans Marathon. Fortunately, participants for both these events will be allowed to participate in 2021 and a new fundraising 

drive was implemented in the interim.  

A group of 70 Grey College Bloemfontein old boys rode the 2020 Cape Town Cycle Tour in March 2020 in support of CANSA 

and raised just over R100 000. 

Bowls South Africa took hands with CANSA for the second consecutive year and hosted bowls events nationally raising just 

over R100 000 towards cancer education initiatives despite the threat of COVID-19 limiting some events.  

Our focus remains on these high-impact national events with local and international participation. CANSA ambassadors are 

continuing their fundraising drives and keeping to stringent exercise regimes. We are also aiming to supplement our income 

through focused online ambassador fundraising and updating the CANSA Active merchandise range.  

 

TEKKIE TAX  

In May 2019, we successfully participated in the annual Tekkie Tax campaign as part of the education sector and were 

recognised nationally for our achievements to grow income year-on-year through the sales of Tekkie Tax stickers and 

merchandise. This project focuses on the educational sector and involves the participation of over 250 local charity 

organisations that combined raised just over R8 700 000.   

 

SPECIAL EVENTS 

CANSA identifies niche opportunities to ensure the participation of non-traditional community members and encourage youth 

and communities not typically involved in fundraising.  Through the creativity of our staff and volunteers, CANSA offers a 

variety of smaller events for our communities. Normally hosted up until December each year, these events create great value 

offerings for communities and sustainable income for our organisation. 

Despite the downward economic trends, the constant ability of CANSA to adapt its approach helped secure sustainable funding 

in all provinces across South Africa. COVID-19 may have impacted our income in the last quarter, but certainly not the 

commitment of CANSA staff and volunteers.  
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Focused volunteer-driven regional projects secure a constant income for CANSA, with initiatives tailor-made for specific 

communities. Events such as the CANSA Debutants, Matrieknooi, Perform For A Cause are focused on our youth ambassadors, 

preparing them to be our future CANSA fundraising ambassadors.  

Provincially hosted CANSA Special Income fundraising events, such as Toktokkie, Jail n Bail, Flowers For Hope, Breast Cancer 

Walks and tele donations contributed to the sustainable income of our CANSA Care Centres.  

 

PARTNERING FOR THE CAUSE #FIGHTINGCANCERTOGETHER 

Partnering with CANSA has the potential to be highly beneficial. Matched-giving programmes involving employees and their 

participation in our national and other projects, as well as cause related partnerships, can be a source of opportunity, innovation 

and competitive advantage. We appreciate the support and engagement of all our corporate partners and donors who have 

contributed to the cause of fighting cancer.  

Our consumer orientated partnerships assist in raising funds and awareness for all CANSA initiatives and programmes. 

Through our partners, customers interact with our brand when they buy stationery, select which jewellery to buy or choose 

which clothing item to purchase. Cause-related partnerships further help improve brand recognition and create a competitive 

edge within the consumer market, as well as encourage positive media coverage and increase customer loyalty.  

Some partners went the extra mile and leveraged their partnership by hosting extra activities to help raise further awareness 

and funds. 

Significant highlights include: 

• CANSA is a member of The Giving Organisation Trust and a beneficiary of the Good Card programme and the Payroll 

Giving Programme through The Giving Organisation Trust. 

• Gary Rom Hair dressing hosted a fundraiser in 2019 resulting in R285 000 in aid of CANSA.  Entertainment was by 

Karlien and Booby van Jaarsveld, Kurt Darren and Brendan Peyper and Dance Equation Studio. The MC’s were Melinda 

Bam (former Miss South Africa) and Vaughn Lucas.  

• The Gordon and Gundelfinger families joined hands and raised R500 000 and breast cancer awareness for CANSA at 

a gala dinner in December 2019. Entertainment included South African entertainers Danny K and Lloyd Cele, and 

magician, Wian van den Berg. Mr World South Africa Dr Fezile Mkhize was the master of ceremonies. The dinner took 

place at Olives and Plates in Hyde Park, Johannesburg. A designer one-of-a-kind Rooibos Bra, was auctioned that 

evening. The bra, made almost entirely of used Rooibos tea bags was created by the SA Rooibos Council (SARC) and 

lingerie retailer, Storm in A-G Cup for CANSA to raise funds and awareness.  

• The 12 Apostles Hotel and Spa in Cape Town hosted its annual ‘Pink high tea’ in October 2019 with cancer survivor, 

Tharina Hinde Gordon and Gary Rom as guest speakers while Mishka Patel served as the MC. Le Creuset provided 

prizes for a competition. 

• LinkedIn partnered with CANSA and hosted workshops on a pro bono basis for corporates in Johannesburg and Cape 

Town.   
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DONORS AND SPONSORS 
CANSA would like to thank every sponsor and donor who contributed to our financial sustainability over the past financial 

year:  

12 Apostles Hotel & Spa  

ABSA 

Aerosol & Cosmetics Works 

Bea Liebenberg 

Absa Cape Epic 

Cape Town Cycle Tour Trust 

Cape Town Marathon 

Capital Hotel School 

Capital Legacy 

Chris Batts 

Chrissie Pike 

City Lodge 

Claire Gardiner 

Da Vici Art 

Danie de Jager studio 

Daniel Baron 

Deetlefs family 

Dispensit 

Elana Afrika 

Els Event Architects  

EP Digital 

Fanel 

Fezile Mkhize – Mr South Africa World 

Five Roses 

Gary Rom 

Globeflight 

Grey College Old Boys  

Hollard 

International Hotel School 

Jakkie Louw 

Johann Els 

Lizelle Hoffman 

Marcus Karstens Mr South Africa Global 

Maslow Hotel – Time Square 

Mathys Roets 

Michelle Gundelfinger 

Mishka Loesch 

Nicole Capper 

Polo International 

Rekord newspaper 

Rooibos Council of South Africa 

Route 21 Fun walk 

Sanlam  

Tharina Gordon 

Turn Left Media 

Two Oceans Marathon NPC 

UNIGRAD  

Urban Supply 

V & A Breakwater Lodge/Marriott  

Vrede en Lust  

Wahl 

Warrior Race 

Western Province Athletics 

Wines2Whales 

Xco 

 

SERVICE INCOME MODEL 
The service income generation model is based on CANSA’s service offerings.  The service livery income targets derive from 

fees for services rendered in CANSA facilities (Care Homes, Care Centre screenings and Stoma) and from community-based 

offerings (Mobile Health Clinic screenings, Roaming Nurse screenings and partnership programmes) and Employee Wellness 

Programmes (cancer screening and public education).  A total of R? was generated. 
 

Employee Wellness Programmes is growing, from previously been mainly based in Gauteng to being rolled out in other major 

cities nationally in Western Cape, Bloemfontein and KwaZulu-Natal. Wellness days generated R699 373.  
 

Donations are mainly from individuals in communities and is a spontaneous type of income and definitely reflects the tight 

economic situation 
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ADMINISTRATION 
 

COMPANY INFORMATION 

 

Public Benefit Organisation (PBO) number – Cancer Association of South Africa (CANSA): 130001397 

Non-Profit Organisation Registration number – Cancer Association of South Africa (CANSA): 000-524 NPO 

 

Stay Connected  

Help Desk: 0800 22 6622 

WhatsApp: 072 197 9305 (English and Afrikaans) 

WhatsApp: 071 867 3530 (isiXhosa, isiZulu, siSwati, Sesotho and Setswana) 

CANSA Tele Counselling: counselling@cansa.org.za 

Email: info@cansa.org.za 

Website: www.cansa.org.za 

 

For contact details of our national CANSA Care Centres, please see our website:   

https://cansa.org.za/cansa-care-centres-contact-details/ 

 

Head Office 

26 Concorde Road West, Bedfordview 2008 

 

CANSA is B-BBEE compliant non-profit organisation serving a black beneficiary base of over 70%. 

 

 

WAYS TO HELP CANSA  

 

Make an online donation via www.cansa.org.za (look for the red heart DONATE button) or become an online champion and 

raise funds online. 

SnapScan/Zapper - download the smartphone app and link to your debit or credit card - all safe and free to use.  

Join as a volunteer to help with patients, health awareness or fundraising activities. 

Take part in our national income generating projects and events - CANSA Relay For Life, CANSA Shavathon, Cuppa For 

CANSA or take part in CANSA Active with your sports events – check out our profile on www.Quicket.co.za for upcoming 

events. 
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